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Over the past 20 years, the 
performance and handling 
characteristics of Knauf 
premium building insulation 
have become almost legendary. 
Now we've built a state-of- 
the-art plant in California to 
let builders and contractors 
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preferred choice of insulation 
professionals. After all, we 
have a reputation to protect. 


And so do you. 
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Custom Wood Interiors Collection: 
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T HE BEST-PERFORMING FIBER CEMENT SIDING 


| CertainTeed WeatherBoards™ FiberCement Siding has all the aesthetic appeal of wood, 
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| à à; 

| without the hassles of wood. CertainTeed's exclusive DuraPress? DuraPress 
| PESS 


| System gives WeatherBoards siding the most authentic, S YY S T NE 


: : consistent grain definition. The proprietary FiberTect" Sealing 
Fiberlect j DERE 
Sealing System System improves the performance of the finish and provides 
1 
| protection on the job. WeatherBoards siding is the better product, on the job, on 
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the wall and over time. 


\ Get our free WeatherBoards Advantage video. It'll show you how and why 
1 WeatherBoards should be your next choice in fiber cement siding. Ask about 


our Prefinish Program, too. Call Sales Support at 800-233-8990, code 106 
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or visit www.certainteed.com/wb106. 
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from the editor 


this story 1s 


about us 


and we make every effort to keep it that way. 


by s. claire conroy 


© see this column as a dia- 
` logue between the maga- 
_ zine's writers and our 

- audience. It's an opportu- 
nity for those of us who are 
out there reporting and 
observing to step back from 
the small picture—say, a 
story on a particular archi- 
tect's work—and make a 
broader observation about 
the big picture. It's the big 
picture as seen by those 
with a bird's-eye view of 
the trenches but who aren't 
in there fighting day-to-day. 
As chief editor of the maga- 
zine, I’m the one who steps 
onto the frontlines with 
these observations. 

This column is not a 
soliloquy. I don't want sim- 
ply to ponder what should 
be or not be. Instead, I let 
you know what we're seeing 
and hearing out there— 
among architects, laypeople, 
and the 100 or so other col- 
leagues our parent company 
has covering the residential 
construction industry. And I 
hope you respond with your 
own experiences, opinions, 
observations—that's why I 
print my contact informa- 
tion at the bottom of this 
column. It's an invitation to 
continue the dialogue. 

Quite a few of you have 
taken me up on my offer 


lately. One column in par- 
ticular triggered a flurry of 
e-mails, letters, and phone 
calls (see "Letters," page 15, 
for some examples). It was 
my March column, “This 
Story Isn't About You." The 
column was about a pair of 
unhappy clients who ended 
an architect-designed reno- 
vation project with a new 
addition they found unliv- 
able; it was an experience 
they were sharing with 
friends and acquaintances. I 
posited that it was up to the 
architect—as the profes- 
sional in the situation—to 
do everything in his or her 
power to avoid such an out- 
come and the resulting 
career-damaging gossip. A 
number of readers either 
disagreed with my conclu- 
sion or objected to the dra- 
matics I used to tell the 
story. 

I recounted the story from 
the point of view of the 
clients because I wanted to 
underline the potency of the 
grapevine and the stain it can 
leave on a reputation. In this 
kind of situation, the archi- 
tect will have no chance to 
defend against the gossip. 
The rumor will circulate and 
gossip become gospel. 

It isn't right and it isn't 
fair, but it happens. And the 
only way to protect yourself 
is to take no client for 
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granted—you can’t always 
see the unpleasable, unap- 
peasable client coming. 
Because the couple above 
appeared knowledgeable 
and sophisticated, their 
architect presumed they 
knew what they wanted or 
would speak up if they didn’t 


like or understand something. 


I believe you must scrutinize 
every one of your projects 
and every single client you’re 
working with—at every step 
in the process. 

This burden falls to the 
architect because if she or 
he doesn’t manage the 
client relationship carefully, 
architects everywhere pay 
the price. You can get 95 
percent of a project right 
and 5 percent of it wrong, 
and your clients will hang 


Mark Robert Halper 


you out to dry for that 
measly 5 percent. They'll 
spread the word of their 
unhappy experience among 
their friends and acquain- 
tances, compounding every 
bad impression of architects 
everywhere. It’s not fair, but 
it happens. 

So, keep the dialogue 
going with your clients; it’s 
your best defense. And 
please keep it going with me. 
Your views make the big pic- 
ture clearer for all of us. ra 


Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, 

One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005; or e-mail me: 
cconroy C hanley-wood.com. 


www.residentialarchitect.com 
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keep those cards, letters, and e-mails coming, folks. 


the ire of march 
= do not know if you are 
an architect, but I am, 
and so is my husband. 
While I respect the 
. points you were trying 
to make in your article 
“This Story Isn't About 
You" (March, page 13), I 
think it is a bit idealistic. I 
know from personal experi- 
ence that even when archi- 
tects create for their own 
use, they are not always 
entirely happy. The honest 
truth is that no one can real- 
ly predict how a person will 
feel in a space until they 
actually experience it. 
Another truth is there are 
some people in this world 
who are perhaps too picky 
and sensitive and inclined 
to complain about things. 


"most people ... 


addition for the couple you 
cited in your story. Perhaps 
these people simply did not 
know themselves. I really 
think it is unfair to state that 
"the architect failed to edu- 
cate, listen to, and commu- 
nicate with his clients" 
when you were not there to 
see that is what really hap- 
pened. I also do not like the 
implication in your article 
that they would have been 
better off with a cheaper 
design/build remodeling 
contractor. Plenty of people 
are unhappy with jobs done 
by those people, too. If you 
want my honest opinion, 
most people in general 
should buy a home that is 
complete, so they know for 
sure how they feel in it 
before they even own it. 


should buy a home 


that is complete, so they know for sure 


how they feel in it before they even own it." 


After all, an addition to 
one's home is not like buy- 
ing a new outfit of cloth- 
ing—to be discarded if you 
decide you don't like it 
later. It is entirely possible 
that no architect on earth 
could have designed an 
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—joleen johrde worden 


Once you start messing 
around and renovating, I 
think there is a 50-50 risk 
of liking or disliking the 
result. 


Joleen Johrde Worden, RA 
Bedford, N.H. 


georgie kajer’s work 
stands out 


_ our editorial in the 
. March issue of 
residential archi- 
tect was at once 
astute, tough, and 
to the point. 

One of the greatest mis- 
takes any architect can 
make is to force his clients 
into a space that they not 
only cannot comprehend 
but also, upon completion, 
do not like. 

We architects are armed 
with an arsenal derived 
from our knowledge of 
architectural history and 
practice. I have always 
believed that we have no 
business losing an argument 
regarding architecture to 
anybody other than a col- 
league. Therefore, it is rela- 
tively simple for us to beat 


up on our clients and force 
them into spaces that they 
do not comprehend. It is 
our true responsibility to 
listen to our clients and “‘to 
give them what they need 
after you have heard what 
they want." 

It is also the architect's 
responsibility to admit if he 
is the wrong architect for 
the commission and explain 
to the clients why he is 
withdrawing. Nobody wants 
to build a mistake. 

I recognize it is a tough 
position for you, as editor 
of residential architect, to 
have written an editorial 
criticizing residential 
architects. Well done! 


Hugh Newell Jacobsen, FAIA 
Washington, D.C. 


www.residentialarchitect.com 
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= Why are homebuyers drawn to the 
m limeless appeal of today's masonry? 


Have you looked into the face of masonry lately? Beyond 


masonry adds appeal to any new home. 


Specify masonry...it sells. 


MASONRY 


[i] por tTLAND CEMENT ASSOCIATION 


yesterday’s classic brick and block, the change is dramatic. 
Today’s masonry construction offers endless possibilities for 
distinctive design — with all the advantages of durability 

and disaster-resistance that homeowners value most.* From 
imaginative shapes and textures to a versatile choice of colors, 
masonry materials can recall the past, capture the present or 
herald the future. Whatever style you convey, the beauty of 


*The 1998 Homeowner Report. Portland Cement Association. 


From interior to exterior, before you design, look into the 
beauty and strength of masonry. For information on masonry 
and cements for masonry, contact the Portland Cement 
Association. Or visit www.portcement.org for more details. 


5420 Old Orchard Road 
Skokie, Illinois 60077-1083 
Phone: 847.966.6200 


Web: www.portcement.org 


AZEK Trimboards look, feel 
and even sound like 
premium clear lumber. 
Edges are square. Each 
piece is consistent and 
uniform throughout. ..with 
no voids. AZEK comes in 
the most popular trim and 
sheet dimensions. AZEK 
wont cup, warp, rot or 
split. And AZEK makes a 
great comerboard for fiber- 


cement and other sidings. 


TRIM IT. 


SEE TS SII T^ POR S Sas SIMS ROTE ON PUER 


AZEK is a cellular PVC 
product and carries a 
25-year warranty against 
damage from water, salt 
air, humidity or insects. 
In fact, AZEK Trimboards 
can be used in direct 
contact with the ground 
or masonry. For garage 
doorjambs and other 
moisture-prone applica- 
tions, AZEK Trimboards 
are your best choice. 


v 


fh 


Bend, rout, shape, mill or 
mold AZEK to fit your 
unique design needs. No 
need for special tools. 
AZEK resists chip outs 
and edges stay smooth. 
AZEK Trimboards can be 
glued or nailed by a 
hammer or nailgun. And 
the entire length of each 
piece is usable, so there's 


less waste. 


AZEK Trimboards simply 
look great and make any 
project look better. AZEK 
comes in popular low- 
sheen white, but can be 
painted or stained to 
match any color scheme. 
Best yet, AZEK is mainte- 
nance-free and stays 
beautiful for years. Install 
AZEK and forget costly 
callbacks to repair or 
replace trim. 


FOR TRIM, FASCIA & SOFFITS, THE ANSWER IS AZEK. 


TRIMBOARDS 
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For more 
information 
about AZEK 


Trimboards, 


visit us on the 
internet at 
www.azek.corr 
or call toll-free 


800-235-8320. 
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WORKABILITY. 
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Moral of the story: Our windows and doors will survive. Heat. Cold. Big, bad weather. Not a chance. Not against Integrity 


Windows and Doors from Marvin. All of our Integrity products have a virtually indestructible exterior made of Ultrex?—a material muc 


more durable than vinyl. With Ultrex, these easy-to-install — 3€ aika windows and doors stay square ar 


won't bend or warp. Which means no job-site hassles. And TEES S since Ultrex stands up to the elemen: 


you are protected from call backs as well. Moreover, Ultrexs — WX ——— high insulating properties mal 


a 


(oa Integrity products remarkably energy efficient. Enough, in fact, to earn an Energy Star qualification. But, brawn is nothing 


without beauty. So Integrity products also come with wood interiors you can stain or paint. And Ultrex’s finish is paintable 


to match exterior colors, too. For your next job, look to Integrity from Marvin. With our complete line of products, including the new swinging 


= 
door, you'll easily find what you need. And that, in our book, always leads to a happy ending. integrity 


From Marvin 


Discover what we re made of, call 1-800-267-6941. In Canada, 1-800-263-6161. www.integritywindows.com Built to perform L 
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thoroughly modern mark 


he disciplined, Modernist houses 
pe of Bethesda, Md., architect 
| Mark McInturff might seem at 
| T odds with the grand-scale ambi- 
tion of Paolo Soleri's Arcosanti or the 
brash exuberance of Charles Moore's 


work. But McInturff, FAIA, cites both 


. men as influences, after a sum- 
In Detail: House 


Design McInturff 
Architects. Mark 
MclInturff and 
Julia Heine. 128 
pp. Mulgrave, 
Australia: The 
Images Publish- 
ing Group. 2001. 
$35 (hardcover). 
www.images 
publishing.com.au. 


mer working at Cosanti 


(Arcosanti’s forerunner) and a 


semester as a student of 
Moore’s, both while in architec- 


ture school at the University of 


Maryland. “Cosanti was my first 
real construction experience,” he says. 
“That carried over into my working as a 
carpenter for a few years. And Moore 
taught me that architecture was so much 
about the sensory experience of a place.” 
McInturff has turned those lessons 
into a successful, 15-year-old practice, 
inserting subtle, innovative additions, 


renovations, and new homes into tradi- 
20 


front 


tips and trends from the world of residential design 


tion-bound Washington, D.C., and 
its environs. Now, the fruits of his 
labor are on display in a new book 
from The Images Publishing 
Group, /n Detail: House Design 
McInturff Architects. The book 
features 17 projects by the six- 
person firm, all of them resi- 


dences, plus smaller write-ups on 


16 additional projects. The homes 


shown vary widely in program and set- 


ting, from new country houses ANE p 
CARI nar 
LIS 7 4 和 x 


am 
I esci 


to tight urban renovations. A, — 


Each one demonstrates the 
firm's use of high-quality, M 
natural materials and 
thoughtful space planning. Architect read- 
ers will find equally interesting the book’s 
emphasis on McInturff's belief that small- 
er firms produce better architecture. 
A hypothetical sequel to /n Detail 
would contain some nonresidential proj- 


ects. The firm recently designed a 


restaurant, and it's working on a design 


for the Woolly Mammoth Theatre in 
Washington. McInturff isn't planning on 
abandoning his roots, however. “It’s fun to 
branch out and do different things,” he 
says. “But we're still house guys.” 一 


Meghan Drueding 


the living arts 


xcept for a chosen few, 
artists have traditional- 
“tet ly had a tough time 
paying rent. And, except in 
pedestrian-friendly cities like 
New York and San Francisco, 
urban neighborhoods nationwide have strug- 
gled to attract enough foot traffic to support 
local businesses and reduce crime. The Min- 
neapolis-based, nonprofit developer Art- 
space Projects aims to tackle both problems 
with one overall goal: to provide affordable 
housing and work space for artists. 

Artspace started more than two decades 
ago as an artists’ advocacy group, and 
moved into real estate development in the 
late 1980s. Its first project outside Minneso- 


ta, the Spinning Plate Artists’ Lofts in Pitts- 
burgh, by Perkins Eastman Architects, 
opened in 1998. Since then, it’s developed 
live/work spaces in several other cities, 
including Seattle, Reno, Nev., and Galve- 
ston, Texas. All of its buildings to date have 
been rehabs, but Artspace is working with 
the Minneapolis architecture firm Hammel 
Green & Abrahamson and the government 
of Prince George’s County, Md., on its first 


new project, in Mount Rainier, Md., (above). 


Hammel Green & Abrahamson 


The organization owns and manages all of its 
properties after completion, and most of them 
are funded through the federal government’s 
low-income housing tax credit program. 

By developing housing, studios, and 
commercial space for artists and arts-related 
businesses, Artspace strives to enrich the 
communities it enters and trigger further 
urban renewal and growth. For more about 
Artspace, check out www.artspaceprojects 
.org.—m.d. 


design online 


|. he distinguished architect from Japan Tadao 
- Ando recently added the American Institute of 
Architects" 2002 Gold Medal to an already 
“impressive list of awards and achievements 
throughout his 30-year career. In his nomination 
letter, David H. Watkins, AIA Texas regional direc- 
tor, described the architect in this way: “Simultane- 
ously poetic and realistic, Ando balances light and 
shadow, concrete and steel, views to the natural 
landscape and complete enclosure." 

Ando began his career by designing houses. “Houses are the 
most fundamental unit ... because they teach you complex relation- 
ships,” he says. Currently living and working in his birthplace, 
Osaka, Japan, 60-year-old Ando was drawn to architecture by the 
traditional wooden buildings of his native country and by one not- 
so-traditional Frank Lloyd Wright house, also in his own backyard. 
The self-trained architect says he was fortunate to have easy access 
to Wright's Yamamura House, and he studied it intensely. Ando 
also credits his study of community housing in New York City as 
his best training in how to design for people's lives. 

In addition to the Eychaner/Lee House in Chicago (shown), 
Ando's prominent projects include the recently completed Pulitzer 
Foundation for the Arts in St. Louis, the Modern Art Museum of 
Fort Worth in Fort Worth, Texas, and the Naoshima Contemporary 
Art Museum in Naoshima, Japan. Ando joins an illustrious list of 
59 AIA Gold Medal honorees, including Thomas Jefferson, Le 
Corbusier, I.M. Pei, Cesar Pelli, Frank Lloyd Wright, and last 
year's recipient, Michael Graves. About receiving the award, Ando 
says he is “very honored and thankful for the encouragement of the 
American society.” —shelley d. hutchins 


Ando has a reputa- 
tion for using ordi- 
nary materials—con- 
crete, steel, and 
glass—in extraordi- 
nary ways. "| want to 
touch people 
through their hearts, 
try to stimulate 
thoughts, to move 
them,” he says. “For 
me, when | see 
beautiful buildings, | 
feel the courage of 
the architect.” 


Photos: Courtesy American Institute of Architects 
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| Marvin cladding is so low maintenance, so durable that it's rated highest in the industry (AAMA MARVI N a^. —- 
if 


2005-98). Visit www.marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161). Windows and Doors 
Made for you. 


192002 Marvin Windows and Doors. All rights reserved. ®Reaistered trademark of Marvin Windows and Doors. 
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calendar 


custom home design 
awards 2002 


deadline: may 15 


Custom home architects, 
builders, designers, kitchen 
and bath specialists, and other 
industry professionals are 
Hoachlander Davis Photography invited to enter custom homes 
completed after January 1, 1999. Winners will be pub- 
lished in the September/October 2002 issue of Custom 
Home magazine, residential architect’s sister publica- 
tion. Shown is a 2001 merit award winner designed by 
Reader & Swartz, Winchester, Va. To register, visit 
www2.builderonline.com/customhome2002 or call 
202.736.3407. 


unbuilt architecture 
design awards 2002 
boston society of architects 
deadline: july 15 


Unbuilt architectural 
designs of any project 
type—from theoretical to 
client-sponsored—can be 
submitted by any archi- 
tect, student, or educator 
Courtesy Luoni Gold Studio anywhere in the world. 
Award certificates and/or cash prizes may be provided. 
Shown: the 2001 winning design, called “The Conser- 
vancy: A Conservation Community, Steinhatchee, Flori- 
da,” by Luoni Gold Studio, Gainesville, Fla. For addi- 
tional information, call 617.951.1433, ext. 232, or visit 
www.architects.org/design_awards_programs. 


skin surface substance + design 
cooper-hewitt, national design museum, new york city 
may 7-september 15 


This exhibition highlights the responses 
of designers to a culture obsessed with 
physical appearance. Examples of archi- 
tecture, furniture, products, and fashion 
explore the role of skin as an outer sur- 
face and structural form. Soundwave 
Swell, 1999—2000, by Teppo Asikainen, 
is shown. For more details, call 
212.849.8400 or visit www.si.edu/ndm. 


Snowcrash 
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artists imagine architecture 
institute of contemporary art, boston 
may 22-september 2 


A group of international artists presents 
architectural models as sculpture in this 
new exhibition. Each artist examines 
society's interaction with the built environment 
through contemporary art and architecture. Works 
include “Pink in the USA,” by Tamara Zahaykevich, 
2001, shown here, as well as models by Allan Wexler, 
Rita McBride, and Isa Genzken. Visit www. 
icaboston.org or call 617.266.5152 for specifics. 


lightfair international 2002 
moscone center, san francisco 
june 2-5 


The conference offers 37 educational seminars on 
lighting presented by top industry and academic 
speakers. To register, call 404.220.2221 or visit 
www.lightfair.com. 


10th annual congress 
for new urbanism 
loews miami beach hotel, miami 
june 13-16 


The theme of CNU X, “From Sub- 
Courtesy Duany Urb to Town,” will focus on trans- 
Plater-Zyberk forming sprawling postwar suburbs 
into walkable, livable small towns. Attendees will par- 
ticipate in discussions about the congress’s accomplish- 
ments to date and the challenges ahead. Keynote speaker 
and founder Andres Duany is pictured. To register, visit 
www.cnu.org or call 800.788.7077. 


continuing exhibits 
Ruins: Architecture of Time, through June 1, 
Architech, Chicago, 312.475.1290; Ten Shades of 
Green, through June 29, Orange County Museum of 
Art, Newport Beach, Calif., 949.759.1122; Perfect 
Acts of Architecture, through May 26, San Francisco 
Museum of Modern Art, 415.357.4000; US Design, 
1975-2000, through May 26, Denver Museum of Art, 
720.865.5000; Mies in America, through May 26, 
Museum of Contemporary Art, Chicago, 
312.280.2660. 

—shelley d. hutchins 
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Were you featured residential " 
| this issueof al Chlitect 


Working as the exclusive reprint management firm for residential architect, 


PARS International can produce customized reprints for your company. 


Reprints from residential 
architect get results: 


e Increase exposure for 
your product or service. 

e Keep shareholders, 
employees and 
prospects up-to-date. 

* Provide credibility and 
unbiased information. 

e Make great sales tools 
for trade shows, 
mailings or media kits. 

e Provide valuable Web 
site content. 


For more information contact: 


Heather Osborne 

PARS International Corp. 

at (212) 221-9595 ext. 333 

or email: heather@parsintl.com 
www.magreprints.com 
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Moisture and water intrusion problems can haunt you for years 
after a building is complete. That’s why it’s good business to use 
weatherization products such as Tyvek® CommercialWrap® to help 
keep your buildings drier and more comfortable. 


Tyvek® CommercialWrap® is a secondary weather membrane that 
helps to hold out bulk water and wind-driven rain. Better yet, 
Tyvek® breathes, to help moisture escape. Wall systems dry faster 
so the potential for mold, mildew and water damage may be 
minimized. And Tyvek” itself will not support the growth of 

mold and mildew. 


Tyvek® CommercialWrap? is engineered to stand up to the rigors 
and demands of commercial construction. It can even take up to 
nine months of UV exposure. 


When planning your next project, a secondary weather barrier 
should be a primary consideration. 

Specify Tyvek® CommercialWrap? and breathe easier. 
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“2 Get the inside story. Call 1-800-44-TYVEK" or visit www.Tyvek.com. 


Find out how you can earn AIA/CES learning units in Health, Safety and s 
Human Welfare by taking a lunch & learn course sponsored by DuPont. COMMERCIALWRAP 


1-800-44-TYVEK® WWW.TYVEK.COM BUILD IT ONCE, BUILD IT RIGHT. 


©2002 E.l. du Pont de Nemours and Company. Tyvek? is a registered trademark of DuPont for its brand of protective material. CommercialWrap? is a registered trademark of DuPont. All rights reserved. 
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Milgard Windows are available in a variety of vinyl, aluminum, WoodClad and Ultra™ 


pultruded fiberglass frame styles. By the time you factor in design choices, glass types, colors, hardware 

and the wide variety of sizes, the number of choices is staggering. What it really means, though, is that we have 
exactly the style you need to satisfy every client demand in every house you'll build. 
And each window is built, tested and delivered in days rather than weeks. 
It's what you've come to expect from Milgard Windows. 
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residential architect’s project of the year arose from an exceptional collaboration. 
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by frank harmon, faia 
Ī ike a sea hawk’s nest 

| | overlooking the sea"— 

| that was the way indus- 
* trial designer Jim Taylor 
"nee the house he and 
his wife, Janice, wanted to 
build on Scotland Cay, one 
of the exotic Abaco Islands 
in the Bahamas. 

A bird's nest is an extra- 
ordinary concept for a vaca- 
tion house, but Scotland 
Cay—an island of coral 
sands, azure skies, and 
unforgettable sunsets—is an 
extraordinary destination. 
For all its beauty, though, 
the Cay is fraught with 
challenges. Scorpions, 
swarms of mosquitoes, and 
the extremely toxic leaves 
of the poisonwood tree lurk 
within its lush forest. And 
on any given day, an off- 
shore breeze can transform 
into a brutal storm within 
20 minutes. Scotland Cay is 
also burdened by its lack of 
fresh water, which means 
rainwater must be collected 
for drinking, cooking, and 
bathing. In addition, all 
food and building materials 
must be brought to the 
island by boat. 

Yet none of this deterred 
the Taylors—especially Jim, 
who made a career of meet- 
ing challenges and of re- 
designing objects of daily 
living. In 1970, he designed 
the first bar-code-reading 


machine. In 1978, he invent- 
ed a special scalpel for throat 
surgery. And in his primary 
residence in Raleigh, N.C., 
he created rooms that could 
be moved on air cushions! 
Scotland Cay was just anoth- 
er opportunity to redesign. 
Only this time, Jim and 
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Janice would be redesigning 
their way of life. 


nature’s example 
Jim’s bird’s nest analogy 
reminded me of a phoebe’s 
nest I’d discovered in a 
creek culvert near my home 
in Greensboro, N.C., when 


James West/J West Productions 
Marine plywood clads the underside of the home’s cantilevered roof. The inverted roof shape aids in 
rain collection and helps channel ocean breezes through the house. 


I was a child. Phoebes are 
graceful birds about the size 
of a sparrow. A pair of them 
had built a nest out of moss 
and twigs on a ledge near 
the top of this dark, cave- 
like culvert. The nest was 
secure and protected by the 
continued on page 32 
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Kolbe & Kolbe once again 
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the new HLS 9000 stainless steel 
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maximum resistance to 


corrosion. A difference that lasts year after year. 
For more information on Kolbe & Kolbe 
windows and doors visit our website at 


mama, kolbe-kolbe. com or call 


ee 
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culvert’s *roof"—the 
mouth of the cave—yet it 
remained light and open to 
the sky. As an architect, I 
believe the nest and the 
cave are perfect metaphors 
for a house. The nest sug- 
gests openness, indepen- 
dence, and a certain lack of 
permanence, while the cave 
offers security and a “con- 
nectedness" to the earth. 

These thoughts crossed 
my mind as I studied the 
Taylors' forested site. To 
rise above the mosquito- 
infested trees, the house 
needed to be three stories 
high, with the living room 
and the terraces situated on 
the uppermost level. The 
ground and second floors 
would be more sheltered 
and cavelike. 

To cover the top-floor 
living spaces, I envisioned a 
large, wooden roof that 
would provide shade in fine 
weather and shed rain dur- 
ing storms—much like an 
umbrella. Yet the Taylors 
would need to collect rain- 
water, so I decided to invert 
the “umbrella” and direct 
the water through a 6-inch- 
diameter steel pipe in the 
center of the house, deliver- 
ing it to two 8,000-gallon 
cisterns on the ground 
floor. 


safe and secure 
Structural engineer Greg 
Sullivan developed a roof 
skeleton strong enough to 
resist 120-mile-per-hour 
winds. Four steel beams 
would tie the roof to four 
reinforced concrete columns 
and the columns would tie 
the roof to the foundation— 
like chin straps on a hat. 


Charles Harris/SABA 


Jim hired Ivar Unhjem, 

a contractor on nearby 
Abaco, to build the house. 
Unhjem had been an engi- 
neer on a Norwegian cruise 
ship before starting his con- 
struction company. The 
nautical lines of the Taylor 
house appealed to him and 
the complicated roof—cen- 
tral to the concept—inspired 
him. “We’ll winch it up like 
a lifeboat,” he said. At this 
point, Vinny Petrarca, an 
intern in our office, volun- 
teered to go to the Bahamas 
to oversee the roof's con- 
struction. He lived on Scot- 
land Cay for six weeks, 
working with Jim and Ivar's 
crew of local labor. Since 
cranes weren't available, 
Vinny and 10 local men 
built and installed the roof 
trusses by hand. 

Jim and Janice fell in 
love with the house as they 
watched it rise up out of the 
trees. At sunrise, their bed- 
room terrace glowed 
orange. Soon, they decided 
to spend all their time on 
the island, nurturing their 
home to completion. Detail- 
ing the kitchen and the 
bathrooms appealed to 
Jim's inventive nature. 

To secure the house's 
many open spaces against 
storms, he and I spent sev- 
eral weeks working on 
methods that resulted in a 
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diagrammed system of 
flaps, shutters, and rolling 
doors. Vinny returned to the 
island the following sum- 
mer to design and build 
them. Like an apprentice at 
Taliesin, he finished the 
house on site. 

I visited the house a cou- 
ple of times during con- 
struction. I’d sit on the ter- 
race making sketches of 
railings while Jim built 
kitchen cabinets in his 
workshop and Janice plant- 
ed mango trees and orchids. 
At night, we'd eat lobsters 
caught in the lagoon below. 


strong spirit 

In September 1998, Jim 
began to have severe 
headaches. That December 
he was diagnosed with 
brain cancer. In an emer- 
gency airlift, he was flown 
to Durham, N.C., where, on 
December 23, he underwent 
an operation to remove a 
tumor. When I visited him 
the day after surgery, the 
first thing he said to me 
was, "Frank, we're going to 
finish our house.” After 
convalescing for a few 
weeks in Raleigh, he and 
Janice flew back to the 
Bahamas. 

Hurricane Floyd 
approached the Bahamas in 
September 1999, on a dead 
path for Scotland Cay. Jim 
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"scotland cay was just another 
opportunity to redesign. only this 
time, jim and janice would be 


redesigning their way of life." 


and Janice hastily closed up 
the house and returned to 
Raleigh, where we waited for 
news. Finally, on the third 
day after the storm, a friend 
of the Taylors' flew over the 
island and radioed back that, 
though the forest was defoli- 
ated and many other homes 
had been destroyed, their 
house was remarkably intact. 
And the cisterns were full of 
fresh water! As a result, the 
Taylors were able to supply 
water for several days to 
neighbors who'd lost their 
gutters. 

Jim died a month later, 
knowing that his “bird’s 
nest" had survived. Soon 
afterward, Janice decided to 
move to the island perma- 
nently. So we designed new 
panels and shutters using alu- 
minum tubing and stainless 
steel with half-inch-thick 
Plexiglas skin. In August 
2000, we installed new 
doors. Shortly thereafter, a 
tropical storm blew through 
Scotland Cay with 50-mile- 
per-hour winds and several 
inches of rain. According to 
Janice Taylor, the house 
came through unscathed. ra 


Frank Harmon, FAIA, is prin- 
cipal of Frank Harmon Archi- 
tect, an award-winning firm 
in Raleigh, N.C. For more on 
his design for the Taylor 
house, see pages 58-61. 


TenduraPlank is a composite lumber : 


"There's a beautiful home : 
mansions of bliss for you and  : 


HIS MUSIC IS ETERNAL. E 
HIS PORCH IS DERN NEAR IT. 


Hank Williams 
discovered love, heart- 
ache, and the simple, 
healing beauty of 
music on the porch of 
this modest house in 
Georgiana, Alabama. 
His music will endure 
in our hearts 


forever. But, 
until recently, it 
looked like his 
porch was going to pass on. So, when 
the restorers of Hank's house decided 
to rebuild his front porch, they chose 
a material that would last as long as his music. 
They turned to Tendura®. 

In the name of durability, many architects 
have foregone the romantic authenticity of 
traditional wood, compromising with cold 
alternatives. Stone. Brick pavers. Tile. Now, 
with Tendura, there's a durable alternative 
so like the original wood it's being used in 
restorations throughout the country. <% 


» 


that combines the warmth of wood 
with the durability of plastic. It 
comes with a factory-applied 
primer and can be installed using 


Because it is made from 
by-product sawdust, no 

trees are timbered just 
to make TenduraPlank. 


(Hank Williams" boyhood home — Georgiana, Alabama) 
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| far over the sea. There are 
. for me." — "A Beautiful Home" 


the same tools as the EB o- 
traditional fir tongue E 
and groove it replaces. 
With the look and 
feel of traditional fir 
lumber, it has heart. 
Warmth. Best of all, 
it's guaranteed for 
as long as you own 
your home. The 
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TenduraPlank porch 
lives longer with less 
heartache. And, that's exactly why the restorers 
of Hank's home chose it. 
People say the kitchen 
is the heart of the home. 
Once upon a time, | 


TenduraPlank — 
has the look and feel 
of the 1x4 tongue and 
groove it replaces - with one 
big difference — it does not rot. 


the tongue-and- 
groove front porch was 
its soul. It was where dreams were made, 
songs were sung, and memories were com- 
posed. With TenduraPlank, the traditional 
wood front porch is back. With the soul and | 
tradition of simpler days, but the timeless- 
ness of a well-made song. 
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Everything You Expect 


From residential architect... And More 


The only site devoted exclusively to residential architects 
9? and designers, residential architect Online is your best 
source for product information, design ideas, management 


strategies, late breaking news, and useful links. 


2c G) M c9 se 


1 
i E sesideatiat a 
gum dí Chitect 
i practice 

| Monday, March 12, 2091 
H 


The Latest Reason to Check 
out residential architect Online 


^ residential architect Online is back with 
a bang. Recently re-launched as a full 
service site, residential architect Online 
will deliver the most comprehensive 
information on the art and business 
of house design. Architect profiles, 
"Practice" column straight from the 
pages of residential architect magazine, 
and architectural resources are just a 
few of the new features you will find. 


<www.residentialarchitect.com> 
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a beautiful web site is worth a thousand brochures. 


by cheryl weber 


8 n the beginning, architect 
3 Robert Knight viewed his 
_ Web site as just a place- 
* holder in the wide world 
of cyberspace. It contained 
the facts: a few portfolio 
shots and the vital statistics 
for his firm, Knight Associ- 
ates, Architects. Over the 
years, however, the site 
(www.knightarchitect.com) 
grew into multiple galleries 
that represent the Blue Hill, 
Maine, firm's range of work, 
including three-dimensional 
drawings that show what its 
presentations look like. 
Recently, Knight asked a 
client who lives 45 miles 
away how he found him. 
“The guy said, ‘On your 
Web site, and looked at me 
quizzically, like, ‘Is there 
another way?’ " Knight says. 
“For a large segment of the 
public, that's where they 
shop. If you're not there, 
they're not going to check 
the Yellow Pages." 

Knight knows a Web site, 
however snazzy, isn't the best 
way for a residential architect 
to get noticed. His most 
effective marketing tool is his 
reputation—as low-tech as 
you can go. And yet, Knight 
has found that his Web site 
reaches beyond reputation 
while filtering out frivolous 
shoppers, because it accu- 
rately conveys the flavor of 
the firm. “From our Web site, 


people get a sense that it’s a 
pretty informal place, and not 
intimidating,” Knight says. 
“Probably half the people 
who call are embarrassed that 
they’ve never hired an archi- 
tect before. They need to be 
reassured that they’re not 
making an idiot out of them- 
selves, like you’re an august 


www.residentialarchitect.com 


person who has designed 
skyscrapers, and all they want 
is a house.” 

Architects are increasing- 
ly at home on the Internet. 
The number of firms with 
Web addresses has quadru- 
pled since 1996, according 
to the American Institute of 
Architects’ most recent 
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member survey. Not surpris- 
ingly, the larger firms are 
most likely to have a Web 
site. Among the sole practi- 
tioners who responded, 29 
percent are on the Web. That 
number jumps to 96 percent 
in firms with 20 to 49 
employees, and to 98 percent 
continued on page 40 
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of those with 50 employees 
or more. 

The purpose of a Web site 
for any-size firm, of course, 
is to pique the interest of vis- 
itors. And if there’s one rule 
of thumb for what it should 
include, it’s that there are no 
rules, beyond being kept cur- 
rent. “Just because you have 
a Web page on the Internet 
doesn’t mean people will 
come visit it,’ says Boston 
architect Evan Shu, FAIA, of 
Shu Associates, Melrose, 
Mass., who is a technical 
advisor for small firms. “It 
must be an active, living, 
breathing thing." 


small efficiencies 
AOME Architects, a 10-per- 
son office in Seattle whose 
work is almost all residential, 


conceived its Web site 
(www.aomearchitects.com) 
as a modern form of a portfo- 
lio. It's a spare, nearly mono- 
chromatic site, and utterly 
easy to read. The main menu 
offers just three choices— 
profile, portfolio, and 
contact—and project photos 
are shown initially quite 
small, taking just a second to 
download. A pass-over with 
the mouse identifies the proj- 
ect, and with a click, a 
carousel of other images 
appears, with a concise state- 
ment that conveys a single 
design idea for each picture. 
*We concluded, as we had 
with our in-house portfolio, 
that it's all about the picture,” 
says principal Mark Elster, 
AIA. *We wanted to keep it 
continued on page 42 


the well-read web site 


à art of a Web designer's job is to organize the struc- 
3 ' ture and content of all the materials on a Web site, 
5 pem sure visitors will be able to find their way 
around easily. When AOME Architects hired Jeffrey 
Burk, owner of Form Studio, to design its Web site, 
Burk studied the architects’ Web surfing habits. Then he 
provided arrows and text hints that address the multiple 
ways AOME'S clients might navigate, depending on their 
Internet experience. 

Consistency is key to helping people find what they're 
looking for. “Visual cues are accomplished with a certain 
palette and typeface, so if something is rollable or click- 
able, it's scaled and color-coded a certain way,’ Burk says. 
"You want users to ‘get’ the interface right away, and then 
the interface to go away so they can reflect on the content. 
It’s really critical that there’s no complex shifting from 
page to page.” 

Another important component of a Web site is what 
tech people call “search-engine legibility,” meaning how 
easy it is to find on a world-sized information system. 
What you want are not necessarily huge numbers of visi- 
tors, but results tailored to your clientele. Burk advises 
choosing key words, which could include partner names, 
the city where you do business, and the type of architec- 
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to a hint of information so a 
few questions would be 
answered, but not leave 
curiosity totally satiated, so 
people would feel more com- 
pelled to call or e-mail us.” 
Other architects use their 
sites as comprehensive mar- 
keting brochures. Along with 
a firm profile and extensive 
portfolios, Carney Archi- 
tects, Jackson, Wyo., lists 
design awards and press cov- 
erage, and plans to put up its 
vision statement and photo- 
bios of the seven people in 
the office. “It’s a great mar- 
keting tool,’ says architect 
Jim Cappuccino, AIA, who 
designed the site (www. 
carneyarchitects.com). “We 
direct any calls right to it. 
Most clients still get a hard- 
copy brochure tailored to the 


work they're interested in, 
but at least they get to see 
the work immediately." 
Although only 60 percent of 
the firm's work is residential, 
Cappuccino says the site's 
housing side receives the 
most traffic—80 percent of 
the visitors. 

Knight's Web site was 
originally designed to bring 
in new business, too. But it's 
the client section that's 
proved to be the biggest hit. 
Using a password, clients 
log on to a secure page to 
view drawings and digital 
job photos. Even though 
most of Knight's projects are 
within an hour's drive, this 
part of the site has assumed 
a life of its own. In clients' 
minds, seeing their project 

continued on page 44 


ture you do, that identify your firm. The words should be 
embedded in the site's meta-tag—which helps a search 
engine find your site—and should match up with words 
in the site copy and the title tag for each page. 

And beware of companies offering to maintain a high 
level of search-engine visibility for a monthly fee. “If you 
build your site properly from the start, search engines will 
naturally register it,” Burk says. “Hotbot! Google—they 
all ‘slurp’ (look around the Web and see pages to catalog). 
Yahoo is different —you have to register with it, and a 
couple others." 

Jesse Knight, owner of Solid Sender Web Designs, set 
up his father's firm, Knight Associates, Architects, with an 
Overture account on GoTo. He pays pennies per click to 
get a higher listing on a search for, say, Maine architects. 
Some search engines also prioritize their listings accord- 
ing to how many other sites link to a particular Web site, 
Knight says. So he encouraged his father's associates—a 
photographer, builder, or architectural antiquities store— 
to provide links to the firm through their Web sites. Archi- 
tects may also want to register with design-related listings 
such as Akropolis.net, Architectsusa.com, or Aiaonline 
.com ProFile, which put up firms’ profiles, portfolios, 
and links to their Web sites.—c.w. 
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posted there gives it a certain 
cachet. “In some cases, it’s 
just as easy for us, and more 
efficient for the clients, if we 
sent a fax of some of this 
stuff,’ he says. “But even if 
I've already handed them 
pictures, they have this 
expectation that their stuff 
will be on the Web. There’s 
something of a validation 
that goes on.” 

Rather than password- 
protect each file, Knight lets 
clients view each other’s 
work. He says it creates a 
support group of sorts. “We 
realized if you're a client of 
ours, it’s nice to know who 
else is doing a house, and 
kind of reassuring to see that 
other people have things 
under construction,” he says. 
The site also provides a 


When You Build A 


The Extra 


For Cleaner More Comfortable Indoor Air? Visit Us At 
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For larger architecture firms, 
the Internet, with its easy 
accessibility, is generating 
huge efficiencies. ADD Inc. 
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employs 175 people in 
Boston, San Francisco, and 
Miami, gets most of its mul- 
tifamily and commercial 
work through referrals. “We 
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don’t anticipate getting jobs 


from our Web site, but we do 


look to the Web to give peo- 
ple more information about 
us,” says Jill Rothenberg, 
Associate AIA, director of 
information technology. “It’s 
a great way for potential 
clients to look us up and learn 
what our services are. When 
we go to interviews, people 
have already checked us out.” 

When it comes to filling 
job positions, the employee 
recruitment section comes in 
handy too. Job-seekers can 
spin through the site to get a 
feel for the company, and, if 
they like what they see, 


Mode! 1042-LH 
Humidifier 


download their résumés. “It 
was important that our Web 
site have a different look and 
feel than other architects’ 
Web sites to appeal to people 
looking for a job,’ says 
Rothenberg. It includes a 
culture section that posts the 
mission statement, along 
with reports on company fes- 
tivities such as picnics and 
softball games. 
Denver-based RNL 
Design, which employs 200 
people in three states, is 
working on taking its Web 
site (www.rnldesign.com) to 
the next level. It's anticipat- 
ing using the site not just as 
an Internet brochure, but as a 
portal with sections that 
appeal to a wider audience— 
students, potential clients, 
continued on page 46 
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even the general public. 
“Down the road, let’s say an 
architect has an interesting 
landscape design idea and 
wants to share it with the 
public and our peers,” says 
Jacqui Benjou-Argyres, 


manager of public relations. 
“I see a section of ideas to 
establish ourselves as experts 
in the field." 

In the midst of last fall's 
anthrax scares, for example, 
several clients called one of 


RNL’s engineers to get more 
information on its ventilation 
system. In response, the 
engineer promptly wrote a 
two-page article addressing 
their concerns. “That would 
be the perfect thing to go on 
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our Web site,” says Susan 
Buchanen, marketing direc- 
tor, adding: “The Internet is 
really critical to how we 
operate; it’s our number one 
marketing tool.” 

Indeed, the Internet, with 
its ability to be everywhere 
at once, has increased mar- 
keting possibilities exponen- 
tially. In contrast to waiting a 
week for a brochure to be 
printed, a Web site can be 
updated in short order. And 
rather than expecting surfers 
to stumble on a firm’s Inter- 
net site, Evan Shu is a big 
proponent of triggering visits 
via e-mail containing the 
firm's Web link. “You need 
to create a reason for people 
to visit on a continuing 
basis,” he says. 

Rebekah Brock, a graphic 
and Web designer with Grey 
Space Studio, Denver, agrees 
that Web-based marketing 
should be proactive and re- 
inforce a firm's traditional 
marketing. Even after clients 
finish a project, they're your 
best sales voice, and the way 
to keep them updated is 
through a regular conversa- 
tion. “Think of the Web as a 
different sales channel for 
yourself,’ Brock says. “You 
can send out a quarterly e- 
mail that says, “Here’s a link 
to the new projects we did. 
Here's a client who needed 
to have a certain issue 
solved, and the link to that 
project. Maybe you've hired 
a new person or taken a new 
direction. Most companies 
have stories they want to tell, 
or a brand they want to 
align. Make sure there's no 
disconnect between the 
experience they get on the 
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Web site and the experience 
they get from working with 
the firm.” 


online design 
When it was time to build its 
Web site, AOME Architects 


started with a clean slate. It 
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redesign of its print materials 
and logo—the best way to 
create a shared identity in 
terms of organization, typog- 
raphy, and graphic presenta- 


tion. The firm hired both a 
graphic design firm and a 
Web design firm, which col- 
laborated on the project, 
tweaking colors, fonts, and 
point sizes until the message 
was readable in and on a 
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variety of formats and com- 
puters. Of course, some con- 
cessions were necessary. 
“Our print graphic design is 
all black on white,” Elster 
explains. “On the Web site, 
because we felt it was impor- 
tant to set it apart from most 
Web sites, we chose smoky 
gray for the field color, then 
had to find a text color that 
worked well.” While its print 
and Web materials are not 
exact matches, they evoke 
one another. The orange type 
on the Web page translates to 
a metallic gold type on print- 
ed materials. 

“Tt’s critical that a Web site 
is consistent with a firm’s 
existing brand,’ says Web 
graphic designer Jeffrey Burk, 
owner of Form Studio, Seat- 
tle, who designed AOME’s 
site. There's a complex 
series of decisions that need 
to be made. A simple design 
can seem straightforward, but 
when you try to apply it 
across a variety of materials 
and media, a lot of decisions 
have to be made, like devel- 
oping the way colors change" 
from Internet to print. 

Carney Architects, on the 
other hand, does its graphic 
design in-house, so it was nat- 
ural for Cappuccino to build 
the firm's Web site from 
scratch. He used Dream 
Weaver software, mimicking 
the existing business materi- 
als. The process involved 
sketching page layouts with a 
pencil, as he would for a pro- 
motional piece, then testing 
the software's palette of col- 
ors using different browsers 
and personal computers. He 
updates the pages himself 
every four to six months. 

continued on page 50 
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housekeeping 
When he went the way of the 
Web, Knight was, as he puts 
it, “bound and determined 
not to have this be yet anoth- 
er electronic detour” in terms 
of upkeep. “It’s vastly more 


cost-effective for us to have 
someone else stay on top of 
it,’ he says. Conveniently, 
that’s his son Jesse Knight, 
who owns Solid Sender Web 
Designs, Blue Hill, Maine. In 
addition to the ever-evolving 


client section, the portfolio is 
updated quarterly. The archi- 
tect estimates he paid about 
$5,000 to set up the Web site 
three years ago, and has spent 
another $5,000 since then in 
maintenance and upgrades. 
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Other architects prefer to 
take charge of the fix them- 
selves, paying a Web design- 
er more money up front for 
an easy way to keep it fresh. 
"Architects should think 
about how often they have to 
make changes to the site, 
because that will affect the 
site's costs," says Brock. “Tf 
you set up a static system, 
which is done in html code, 
it's cheaper to get into, but 
you'll have to pay someone 
to make changes for you.” 
Alternatively, a content man- 
agement administration 
(CMA) system lets a lay- 
person make changes from 
anywhere via the Internet. 
“That kind of site is more 
versatile,’ Brock adds, 
"because you can plug in 
photos and text without 
knowing html code. It saves 
on the wear and tear of wait- 
ing for the Web designer" 

Building a Web site that 
looks and feels good takes 
time. AOME Architects went 
through “months of agony” 
checking out hundreds of 
Web sites—from architects 
to artists, musicians, and 
chocolatiers—to determine 
what it liked, what it didn’t 
like, and what it could afford. 
Elster’s advice? “Allow plen- 
ty of time—it took us three 
years to completion," he 
says. "And it's worth hiring 
competent people. Make sure 
you find someone who has a 
graphic design background, 
but who's also a stickler for 
navigability." 

As in a house, the floor 
plan is as important as the 
facade. ra 


Cheryl Weber is a contributing 
writer in Severna Park, Md. 
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the six coats of UV-cured acrylic finish. 


Installation’s a snap, too. It can be late breaking news, and 


done in hours, not days. The strips go down useful links. 
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| on virtually any surface, from concrete to 


glued down low pile carpeting, with only 
| glue needed for the tongue and groove 
| joints. And once the floor is there, it's there 


| tostay. The top layer of solid hardwood is 


| supported by two additional layers for 
| dimensional stability. 
So specify Boen Hardwood for your 
| next client. Its performance will draw rave 


| reviews. 


BOEN HARDWOOD 
B ENGINEERED PREFINISHED HARDWOOD FLOORING 


350 Hollie Drive, Bowles Industrial Park 
Martinsville, VA 24112 
www.boen.com Hanley-Wood, LLC 
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If you’re in the market 
for house plans, 
you'll find everything 
you need at 


The largest selection 
N | 
of HOUSE PLANS catalogued For pur copy of our Color Product Catalog, send $20.00 for "ona book 


by region and lifestlye $30.00 for special ring binder. 
€——Q Visa/MC/AMEX welcome. Complimentary brochure available. 

from the N vd opi LEADING 16506 Avalon Blvd. RA301 Carson, CA 90746 Tel: (310) 532-1400 Fax: (310) 532-2042 www.enkeboll.com 
DESIGNERS 


EASY-TO-SEARCH house plans 
DATABASE for planning and 
building a home 


VIRTUAL Home Plan TOURS 


FAST BREAKING INDUSTRY 
NEWS from over 2,400 sources 


DESIGN & ARCHITECTURE 
trends distilled from Hanley-Wood 
publications 


Winning designs from the 
BUILDER’S CHOICE AWARDS 


Quick Installation Time 
Minimal Space Requirements 


www.builderonline.com d 
For New Construction or 
a Remodeling Projects 
BUILDER Online is part of the Hanley- . 
Wood network af conetruotion-Indum- Call our Sales Department for details. 
try websites. 1-800-962-3626 
- 
For advertising and sponsorship information ta 
on BulLDpER Online or on any of our network of 
construction industry websites, contact John EME 
Oberg at joberg@hanley-wood.com or ELEVATOR SYSTEMS 
202.729.3640. Web site: www.cemcolift.com 
Toll Free: 1-800-962-3626 
P.O. Box 500 * 2801 Township Line Rd. 
y Hatfield, PA 19440-0500 
Tel: 215-703-0358 Fax: 215-703-0343 
Y e-mail: res-sales@cemcolift.com 
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Well-Designed [Site 
Housing Neg 
Deserves 
Recognition 
in Builder's 
October Issue 


ejt 


| 


Enter the Builder's Choice Design & Planning 
Awards today. For two decades this prestigious 
program has set the industry standard for 
excellence in: 


b Custom Housing » Production Housing 
$ Community Design ? Remodeling and Rehabilitation 


» Design Details 


Deadlines & Fees: 
May 17, 2002 - Entry form and fee deadline 
June 14, 2002 - Completed binder deadline 


There is a $250 fee per standard entry. 
$95 per special focus entry. 


(No refunds will be issued) 


Eligibility: 
Projects with grand opening and/or first occupancy between June 
1, 2000 and May 31, 2002. Entries limited to the United States. 


Name 

Title 

Company Name 
Street Address 
City/State/Zip 
Phone 

Fax 


E-mail 


For program details and an entry form, clip this coupon and mail to: 
Builder's Choice Awards, One Thomas Circle, N.W. Washington, D.C. 
20005; or fax to: 202-785-1974; or call: Loretta Williams at 800-726-8220; 


or e-mail: lwilliam@hanley-wood.com 


Whether online Residential Construction Solutions 


or by helpline, links, and top selling concrete home designs 
Portland e Quick and convenient purchasing of 


Cement 

Association is e Construction and design manuals covering 
your source ICF essentials 

for the latest current research findings 
information Marketing Support 

on concrete e Media relations kit with ideas and templates 


homebuilding Graphics and brochures for effective 
systems presentations and promotion 


e Online resource for news, events, industry 


state-of-the-art literature 


Expert Technical Information 


e Easy to read Tech Briefs summarizing 


for concrete home ad campaigns 


www. amd 
concrete 
homes 


— — — 1.888.333.4840 m Atlantic 


Circle no. 39 
Circle no. 303 


ped] PORTLAND CEMENT ASSOCIATION ， AAEE (866) 2 


38-2726 


FOR SLATE, THIS IS 


Nothing compares to the timeless elegance of 
natural slate. Especially when it’s the genuine 
article, from North Country Slate. From the 
finest quarries in North America, our 
RA mu». products meet the most exacting U.S., 

en ms d fo Y Excellence Canadian and European standards. 

n il And to help you explain all the advantages 
of this remarkable material to your clients, 
we've written an article of our own. In six 

glossy pages, it lays out all the benefits 

and features, so your clients can make the 
decisions that will help your project 


become everything it should be. 
58] North Country Slate Call for your copies of this free brochure today, 


Division of McAsphalt Industries Limited REE bri e : 
| Tel: (416)724-4666; Toll-Free: 1-800-975-2835, We're helping to bring your vision to life. 


www.ncslate.com; info@ncslate.com Circle no. 295 


IHE GENUINE ARTICLE. 


or drop into our web site. It's just one of the ways 
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Se has an almost magic ability to make a home look like it belongs in the landscape. 


Cultured Stone” has an equally magic ability to make stone practical, which ' ERR Se NA cas 
explains why you see it on so many fine homes. To order a catalog and a Fireplace mg P? | 


Design Solutions" CD, visit www.culturedstone.com or call 800-644-4487. 


E 
CULTURED STONE—A DIVISION OF OWENS CORNING MADE IN U.S.A. i , 
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Mf you're a residential architecture junkie, every 
shelter magazine is somewhat frustrating. As you 
page through them, you'll likely see four or five 
handsome houses—tantalizing morsels that always 
leave you craving more. In this issue, the editors of 
residential architect try to satisfy your hunger and 
ours for a smorgasbord of gorgeous, interesting, 
provocative, or just really nicely done houses. 

Each year we hold a juried design competition and 
invite architects to submit their best recent work. More 
than 560 entries came in this year for our third annual 
residential design awards program. They spanned eight 
housing categories: custom, 3,500 square feet or less; 
custom, more than 3,500 square feet; renovation; multi- 
family; single-family production, attached; single-family 
production, detached; affordable; and on the boards. 

To judge the competition, we invited a panel of six 
very talented, very experienced residential architects: Eric 
Haesloop, AIA, Turnbull Griffin & Haesloop Architects, 
Berkeley, Calif.; Jeremiah Eck, FAIA, Jeremiah Eck 
Architects, Boston; David Neumann, AIA, Versaci 
Neumann & Partners Architects, Washington, D.C.; Doug 
Sharp, AIA, BSB Architects & Planners, Des Moines, 
Iowa; John Senhauser, FAIA, Senhauser Architects, 
Cincinnati; and Michael Woodley, AIA, Woodley 

cheryl weber Architectural Group, Littleton, Colo. 
shelley d. hutchins After an exhausting stint of mediocre coffee, catered 
sandwiches, and much debate, the judges selected 18 


by meghan drueding 


and 
winners—10 merit award winners, seven grands, and 


one project of the year. See and judge them for yourself 
in the pages that follow. And, on page 30, read about top 


nigel f. maynard 


award winner Frank Harmon’s experiences designing 
and building his project of the year. 
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residential architect 


project of the year 
taylor house 

scotland cay, bahamas 
frank harmon architect 


raleigh, n.c. 


(— rom the very beginning, Raleigh, N.C., 
architect Frank Harmon, FAIA, knew that 
designing a house in the Bahamas would be 
a test of his design and organizational skills. 
— “IPs definitely a challenge to design some- 
thing you can’t visit when you want to,” he says. 
“Tt’s just so good to be able to be on the site all the 
time.” But his clients were interesting, articulate 
people with a passion for innovative design, so he 
took a deep breath and jumped in. 

The resulting house drew glowing reviews from 
the judges, who selected it as project of the year. 
“The house is completely appropriate for its site 
and context. It goes toward a person and a place— 
it’s not all about type and style,” said one judge. 
“Architects can learn from that.” The judges also 
appreciated the way the project addresses impor- 
tant issues such as green building, weatherproof- 
ing, and indoor—outdoor living. “It covers every- 
thing," commented one. 

Harmon designed the three-story residence from 
the top down. Fresh water is scarce in this part of 
the world, so local building regulations required 
that he incorporate a rain-collection system. He 
came up with the idea of an inverted roof that 
would function like an upside-down umbrella, 
directing rain through a central spout that runs 
down the center of the house and into two 8,000- 
gallon cisterns on the ground floor. The roof's 
upside-down pyramid form also helps cool the 
home naturally: Its shape forces the air beneath it 
to flow more quickly than that above it. 

The architect describes the roof as a “wood- 
and-steel hat on a masonry cube.” To ensure that 
the hat doesn't fly off in high winds, local contrac- 
tor Ivar Unhjem pinned it to the second and ground 
floors with steel beams and reinforced concrete 
columns. The masonry cube consists of stucco- 
finished concrete blocks strengthened with steel 
bars, a typical Bahamian construction method. The 
reinforced concrete extends down through the foun- 
dation, which Unhjem built into a dead coral reef. 


hg 
i 
bod 
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A large inverted roof is 
angled to provide shade 
for the home's many 
decks and porches 
during summer and 
admit sunlight in winter. 
The roof is also an 
essential component of 
the house’s rain- 
collection system. 
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project of the year 


Because the home’s third floor pops up above 
dense foliage to give it 360-degree views of the 
Atlantic Ocean and the Abaco Sea, Harmon locat- 
ed the main living spaces on that level. The second 
floor houses the master and guest bedrooms, and 
the ground floor contains a workshop and the rain 
cisterns. 

Designing so far from the site presented a num- 
ber of practical problems, but Harmon and his 
team fired back with equally practical solutions. 
Intern Vinny Petrarca traveled to Scotland Cay 
twice to supervise and participate in construction, 
each time staying for several weeks. To avoid the 
50 percent tax the Bahamas imposes on imported 
materials, the 10-person building crew obtained as 
much as it could—stucco, wood, and concrete 
block, for example— 
from local sources. 
Harmon had a chance 
to see his hurricane- 
thwarting measures 
tested in September 
1999, when Hurricane 
Floyd ripped through 
the Bahamas. The 
house stayed intact; the 
hat didn’t budge.—m.d. 


project architect: 

Frank Harmon, FAIA, Frank Harmon Architect 
general contractor: 

Ivar Unhjem Construction, Marsh Harbor, Abaco, Bahamas 
project size: 
3,000 square feet 


Architect Frank Harmon 


site size: worked with client Jim 
0.5 acre Taylor to devise a 
construction cost: collection of sliding 
US$100 per square foot doors, flaps, and 

shutters that enable the 
photographer: 


owners to seal off the 
house from storm winds 
and rain (above). Each 
level contains private 
places to read, write, 

or just look at the ocean 
(left and right). 


James West/J West Productions 


See page 110 for product information. 
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custom / 3,500 square feet or less 


merit 
cyronak house 


block island, r.i. 


estes/twombly architects 


newport, r.i. 


he judges admired the simple lines and casu- 
“al attitude of this summer and weekend resi- 
dence on remote Block Island, R.I. “It’s a 
good lesson in editing,” said one. At 1,040 
W square feet, it’s the smallest built house that 
Newport, R.I., architect James Estes has ever 
designed. “The size was dictated by the clients’ 
program and budget,” he says. “They wanted very 
much to keep it in line with the stripped-down 
Block Island aesthetic." 

The home consists of two pieces—a two-story 
main house, tucked into a 22-by-22-foot plan, and 
a 72-square-foot entry shed. A wall containing slid- 
ing barn doors connects the two elements while 
also providing a windbreak for the terrace between 
them. As befits a vacation house, the floor plan is 
about as unfussy as it gets. A combination 
kitchen/living/dining room makes up the first floor, 
and two bedrooms occupy the second. Low-main- 
tenance materials like cedar shingles and galva- 
nized-steel hardware make the house as rugged and 
durable as Block Island's rocky coast.—m.d. 
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project architect: 

James Estes, AIA, Estes/Twombly Architects 
general contractor: 

Spier Construction, Block Island 
project size: 

1,040 square feet 

site size: 

3 acres 

construction cost: 

Withheld 

photographer: 

Warren Jagger 


See page 110 for product information. 


This Block Island, R.I., vacation 
house takes its muted color 
palette from the surrounding 
environment. Crisp white trim 
helps pull the composition 
together. 
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e are 

honored 
to be voted 
Top Quality 
Vinyl Windows 
by respondents 
to the Custom 
Home brand 
study. 


We know that quality 
means different things 
to different people. At 
Superseal, quality does 
not stop with our high 
performing products. 
Top quality is carried 
over into everything we 
say and everything we 
do. We our committed to 
giving superior customer 
service and sales sup- 
port. The most service- 
free, reliable products. 
Complete orders and 

on time deliveries, every 
time. Continued innova- 
tion and ease of doing 
business. Competitive 
pricing and the best 
availability possible 

on our extensive and 
stylish product line. 


With Superseal, you'll 
have peace of mind in 
knowing that top quality 
is our standard. 


1-888-NEW-VINYL 


www.supersealwindows.com 
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SUPERSEAL Look forimformation on our new SuperCell 2000 


Winner of the prestigious ProSales Editor's Choice Award for 
WINDOW & DOOR COMPANY INC. Most Innovative and Exciting Product www.supercell2000.com 


Circle no. 204 


QUIETLY MAKING QUALITY VINYL WINDOWS & DOORS FOR OVER 40 YEARS 


nadiüdia iot TAN wy + 


residential architect 


i desig in awa ras 


custom / 3,500 square feet or less 


merit 


slough cove residence 
martha’s vineyard, mass. 
mark hutker & associates architects 


vineyard haven, mass. 


rchitect Mark Hutker divided this guest- 
house on Martha’s Vineyard into two 
sections, both based on traditional ver- 

èy `~ nacular building forms. The long, low 
— contains the home's public space, an 
open kitchen/living/dining room. And the taller 
portion holds bedrooms upstairs and down. A 
foyer topped with a roof deck links these ele- 
ments, creating an image that looks and feels like 
a natural evolution. “We tried to make it look like 
a series of outbuildings that had taken on new uses 
over time," says Hutker. 

While the house is very much in keeping with 
local design traditions, Hutker and his team put 
their own spins on time-honored ideas. They 
inserted a freestanding, built-in pantry cabinet 
between the kitchen and living/dining room to 
visually separate the spaces without blocking light 
or sight lines. The trellis that extends from the 
cabinet over the kitchen’s island evokes the out- 
door trellises on the property, and it provides a 
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place from which to hang light fixtures. “This 
project pushes the Martha's Vineyard vocabulary 
in the right direction,” said a judge.—7n.d. 


project architect: 

Mark Hutker, Mark Hutker & Associates Architects 
general contractor: 

Colin Whyte, Martha's Vineyard Construction, Vineyard 
Haven 

landscape architect: 

Horiuchi & Solien Landscape Architects, Falmouth, Mass. 
project size: 

2,000 square feet 

site size: 

14 acres 

construction cost: 

$330 per square foot 

photographer: 

Brian Vanden Brink 


See page 110 for product information. . 


The combination of dif- 
ferent forms and roof 
materials (cedar shin- 
gles and standing-seam 
metal) gives the two- 
part guesthouse a look 
of having evolved over 
time. 
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push-pull house 


chevy chase, md. 


david jameson architect 


alexandria, va. 


E nits second act, this suburban house mixes 
Modernist forms with those of its traditional 

_ postwar neighbors. Working with the existing 
foundation walls, architect David Jameson 
. split the house in two from front to back. By 
inserünm a central corridor, he was able to create a 
prominent gable form on one side that pushes 
toward the street. The other half of the house, with 
its modern, curved roof, recedes discreetly toward 
the rear garden. “The houses on this street have 
very simple gable forms,” Jameson says, “and 
porches that are low to the street.’ He evoked 
those low porches with a lead-coated copper brise- 
soleil that sweeps across the entry way. 

Inside, rooms relate to each other laterally, 
across the corridor. “You can see from one space 
to the next, but not necessarily everything that’s 
going on," Jameson says. “It creates a sense of 
curiosity as you move through the house.” 

The judges praised the house’s sensitive mass- 
ing. “This was a typical suburban lot that the archi- 
tect dealt with in a wonderful way,” they said.—c.w. 


project architect: 

David Jameson, David Jameson Architect 
general contractor: 

Bobby Heslip, Heslip Construction, Manassas, Va. 
landscape architect: 

David Jameson Architect 

interior designer: 

David Jameson Architect 

project size: 

3,800 square feet 

site size: 

0.125 acres 

construction cost: 

Withheld 

photographer: 

Anice Hoachlander 


See page 110 for product information. 
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custom / more than 3,500 square feet 


Traditional stucco and clapboard cladding 
coexist with a copper brise-soleil, which 
minimizes the house's scale and reflects 
light in interesting ways (top). Glass 
panels in the great room (above) capture 
the northern light and leafy backyard 
views. The upstairs balcony (right) 
bridges the master bedroom and the 
children's bedrooms. 


Gabled and curved roofs slide past 
- each other, creating an abstract 
* composition and reflecting the division 
of public and private space. > 
X i , Ves 
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NO MATTER HOW 
Iud YOUR DESIGN, 
eon COOL IT. 


ini-Duct Systems For High Performance Cooling and Heating. 


you can install a high performance cooling and heating system no matter what sort of design you choose for your custom home. The Unico 


m's flexible mini- ducts fit easily into the most complex designs where conventional HVAC systems can’t — including curved walls and 


vaulted ceilings — providing even temperatures throughout each room. Outlets are 


, SER E ; " E r = fe) 
small and subtle to match any décor. With the Unico System, you'll enjoy the superior i he Unico Syste 
— performance of quiet, draft-free cooling and heating all year long. 


Circle no. 54 


id am 9" diameter outlet attached to For complete information on the high performance Unico System, 
| A sound-dampening flexible mini-duct call 1-800-527-0896 or visit us on the web at www.unicosystem.com. 


> © 2001 Unico, Ine. 
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merit 
georgian residence 


washington, d.c. 


cunningham + quill architects 


washington, d.c. 


he jury admired the way this well-executed 
2 Georgian clung to its cul-de-sac curve and 
mitigated a steeply sloped site. They also 
commended the architects for deftly handling 
^ its hefty square footage. Its 12,500 square 
feet are broken into five distinct sections, each no 
more than 30 feet wide and one room deep. The 
three-story main house connects to a guesthouse on 
one side and a garage on the other via single-level 
trapezoidal spaces containing the bright kitchen 
and impressive library. Those trapezoids show up 
on the exterior topped by copper roofing and 
wood-clad cupolas. “It was interesting to keep 
something this large within a domestic scale,” says 
Ralph Cunningham. “We proposed the idea of 
breaking it down into pieces from the beginning.” 
The front facade’s stoic demeanor transforms 
into a more energetic display of terraced entertain- 
ment spaces at the rear. Proportions and materials 
are consistent with Georgian architecture, but 
Cunningham and Quill bowed to today’s affinities 
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for oversized windows and an open axis. “We 
didn’t want the house to seem like a warren of 
rooms,” says Cunningham, “so we created 
sweeping pathways from end to end."—s.d./. 


project architects: 


Lee Quill and Ralph Cunningham, Cunningham + Quill 


Architects 

builder: 

Potomac Valley Builders, Poolesville, Md. 
landscape architect: 


Jordan Honeyman Landscape, Washington, D.C. 


project size: 
12,500 square feet 
site size: 

0.87 acre 
construction cost: 
$185 per square foot 
photographers: 


Cunningham + Quill 
managed to make dig- 
nified interiors sparkle 
with natural light while 
keeping window place- 
ment true to period 
symmetry. 


Anice Hoachlander (exterior); Maxwell MacKenzie (interiors) 


See page 110 for product information. 
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grand 


sisson cottage, goosewing farm 
little compton, r.i. 
bohlin cywinski jackson 


philadelphia 


' f great art elevates the ordinary, this renovated 
^" cottage is architecture at its best. Bohlin 
. Cywinski Jackson preserved an old farmhouse's 
i simple proportions while adding magic with light 
- and lath. Asked to expand the 18th-century cottage 
as a guesthouse the owners could live in during con- 
struction of their main house, the architects lightly 
attached an addition that reaches away from the house, 
leaving its modest profile intact. Inside, though, they 
gutted the jumble of small rooms to create an open, 
Modernist plan anchored with Douglas fir columns and 
beams and a dramatic boulder fireplace. “We wanted to 
do a powerful shell inside the older shell and play one 
against the other,’ says Peter Bohlin, FAIA. 

One of the chimneys was reworked to create a 
monitor that funnels light into a top-floor bedroom. 
The design team set another metal-clad monitor over 
a new stair that connects all the floors. Light filters 
down through a lath screen, fitted with a removable 
panel on the second floor. Inside, a ladder leads to a 
rooftop view of an orchard and the ocean. 

"At night;" says project manager Theresa Thomas, 
“when the light is on in the monitor, it's like a light- 
house or a beacon—here’s home.” The judges called 
that kind of detailing “very appealing. The renovation 
lifted the old house to a new level,” they said.—c.w. 


project architect: 

Peter Q. Bohlin, FAIA, Bohlin Cywinski Jackson 
general contractor: 

Charles E. Millard, Charles E. Millard, Inc., Bristol, R.I. 
landscape architect: 

Michael Vergason, Michael Vergason Landscape Architects, 
Arlington, Va. 

project size: 

5,400 square feet 

site size: 

70 acres 

construction cost: 

Withheld 

photographer: 

Michael Thomas 


See page 110 for product information. 
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In place of the old windows, 
French doors open the living 
room to a deck that gazes out 
over the ocean (above). Ghost 
partitions—marked with floor- 
boards running against the 
grain, such as those shown at 
left between the living room 
and kitchen—recall how the 
old house was subdivided. 
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Prefinished and easy to install, 
WoodHaven comes with clips and 
screws specially designed for the 
interlocking tongue-and-groove 
planks. 


WoodHaven: Wigi 


LAMINATE 
CEILING PLANKS 
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With WoodHaven™ Laminate Ceiling Planks, Armstrong brings an exciting new offering to 

your interior finishing options. The most interesting development in residential ceilings since 

timbered beams in baronial dining halls, WoodHaven has a cozy, comfortable, casual 
look that complements any décor. 


Add your signature touch to each home you create with WoodHaven Laminate 

Ceiling Planks, available in Classic White, Beech, Warm Cherry and Natural Maple. 

. . . Brought to you by Armstrong, the name you and your customers have trusted for 
a beauty, quality and value for over a century. 


To find out more, call 1-800-233-3823 or visit our website at 
www.armstrong.com. 
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fine renovation 
jamestown, r.i. 
estes/twombly architects 


newport, r.i. 


his summer-cottage addition and renovation in 
' Jamestown, R.I., won the judges’ approval for its sen- 
sitive weaving of old and new elements. Architect 

| James Estes’ clients had asked him to add on two 

-*: guest bedrooms and to improve the existing, 1,060- 
square-foot residence. Rather than attach the new guest 
bedrooms to the old house, Estes designed a separate build- 
ing for them. A covered boardwalk joins the building to the 
main structure. The strategy preserves the charm and scale 
of the existing cottage and ensures that the new wing offers 
its guests total privacy. “The architect could easily have 
glommed the addition onto the original house,” said a 
judge. “Instead, he created a little compound.” 

For the renovation portion of the project, Estes removed 
interior walls and flat ceilings to open up the old building’s 
interior. The revised plan highlights a lovely old fireplace 
that now serves as the main room’s centerpiece.—m.d. 


project architect: 

James Estes, AIA, Estes/Twombly Architects 
general contractor: 

Walter Pilz, Darlington Home Builders, Providence, R.I. 
project size: 

1,060 square feet before; 1,360 square feet after 
site size: 

0.22 acre 

construction cost: 

Withheld 

Photographer: 

Warren Jagger 


See page 110 for product information. 


A covered boardwalk 
connects the remodeled 
main house to a new, 
two-story guest cottage. 
Inside the renovated 
portion, a curved, free- 
standing refrigerator 
cabinet (above, center) 
separates the kitchen 
from the living room. 
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Relaxed Khaki «sw 6149} 


ANNOUNCING A COMPLETELY NEW WAY 
TO LOOK AT COLOR, 


The New Sherwin-Williams COLOR System has more than 1,000 original colors 
and new tools to help you specify them. 


See your Sherwin-Williams Architectural Account Executive 
or call 800-524-5979 to have a representative contact you. 


The Colors. The Paint. The Possibilities™ 


www.sherwin-williams.com 
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cozzens residence 
washington, d.c. 
mcinturff architects 
bethesda, md. 


| | ethesda, Md., architect Mark McInturff, FAIA, 
LS?» was wary of working with the local design 

E i i review board when he took on this renovation in 
B | ] the historic Georgetown section of Washington, 
— ww D.C. But the board, which counts two architects 
as members, approved McInturff's Modernist design with- 
out comment. “Normally, I'm very anti-design review 
board,” he says. “When there are really skillful people on 
it, though, it can be a good thing." 

His plan for the structurally unsound row house 
involved stabilizing the building with helical concrete 
piers imbedded as much as 60 feet into the ground. Then 
he added a new steel-and-glass frame to the four-story rear 
facade, and removed an interior floor to create a double- 
height middle level. Teak sunshades break up the build- 
ing's verticality. “This project deals with replacing the rear 
facade in a very interesting way,’ said one judge. “It fixes 
a problem and also uses the opportunity to make the old 
house better."—n.d. 


project architect: 

Julia Heine, McInturff Architects 
general contractor: 

Paul Jeffs, Acadia Contractors, Bethesda 
project size: 


3,300 square feet 
site size: 
0.03 acre 
construction cost: 
Withheld 
Photographer: 
Julia Heine Y) 3 
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A double-height middle level maxi- 
mizes rear views of the Potomac 
River (above and left). Colored 
plaster brightens the kitchen and 
dining room (top). 
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grand 


bo01 “the city of tomorrow” 


malmö, sweden 
moore ruble yudell architects & planners 


santa monica, calif. 


former brownfield polluted by a Saab facto- 
ry is now the site of the most environmen- 

. tally advanced apartment complex in this 

w Swedish city, a ferry’s ride from Copen- 
oer Part of an annual government-funded housing 
exhibition, the building uses experimental technology 
such as photovoltaic panels, triple-glazed windows 
filled with argon gas, and sod roof surfaces that restore 
oxygen to the air. Inside, a cherry-paneled “smart” wall 
running through all the units supports power and data 
cabling. Residents can check security or adjust their 
thermostats from long-distance and analyze their ener- 
gy use at the end of the month. The goal was to create 
a "forward-thinking building in terms of sustainability, 
lifestyle patterns, and integrat- 
ing new technology,’ says 
John Ruble, FAIA. 

The architects gave the 
building's aesthetics the same 
exacting scrutiny. “We tried to 
create a sense of movement 
within a tight, U-shaped 
block,’ says project architect 
James Mary O’Connor. In 
each unit, the living room is 
part of a tower that angles outward, borrowing space landscape architect: Glassy bays in the living 
from the garden. The judges praised the use of color to Moore Ruble Yudell room project into tre 
identify each tower. “It defines ownership while re- dest sii ia a S sin reisen co 
inforcing public space;" they said. O'Connor explains: — Área — ensem sie daret 
"It's like a fisherman coming home from the sea—a die e - cod 
tradition in Malmó—catching sight of those colorful 


site size: 
buildings and saying, ‘I live in the red tower. It’s a way — 4 acre 
of bringing you home.” —c.w. construction cost: 
US$150 per square foot 
project architect: rental price: 
James Mary O'Connor, Moore Ruble Yudell Architects & US$1,500 to US$2,500 per month 
Planners, with SWECO FFNS Arkitekter AB, Malmö units in project: 
developer: 27 
Lars Birve & Ingvar Carlsson, MKB Fastighets AB, Malmö photographers: 
general contractor: Werner Huthmacher (top, opposite); Ole Jais (above); 
Lennart Whilborg, Thage Anderssons Byggnads AB, Tollarp, Perry Nordeng (left) 


Sweden 
See page 110 for product information. 
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The building’s energy-efficient skin includes 
triple-layer glass, precast concrete, zinc 
panels, and aluminum. Canals and pollu- 
tion-absorbing plants help to cleanse the 
former brownfield site. 
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Wind. Sun. Construction rigors. Nothing stands 
up to them better than Typar® HouseWrap. | 
Its unsurpassed strength means it won't rip, tear 
or degrade. When used with Typar Construction 
Tape, Typar HouseWrap stops airflow through 
construction gaps; cracks and holes. And only 
Typar HouseWrap is unconditionally guaranteed 
for better air hold-out as well as UV stability, tear 
resistance and moisture vapor transmission. 
So install the wrap that wont let you down- 


during and after installation. 


For your free copy of the Typar specifications guide. 
and installation CD, call 1.800.321.6271. — :. 
Or visit www.reemay.com i 

or email housewrap&reemay.com. 3 
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multifamily 
grand 

montage 

palo alto, calif. 
seidel/holzman 


san francisco 


^! his transformation from suburban parking lot to high- 
* W density housing for university students and young pro- 
fessionals was "extraordinarily well-done" said the 

|. judges. Architect Alex Seidel calls his architecture 

` $ eclectic, with its mix of materials and i imagery drawn 
from the area's agricultural antecedents. The judges described 
it as “quite elegant" with "inventive shapes" executed in a 
"simple vocabulary.” They also admired the generous outdoor 
area, a courtyard that serves double duty as communal green 
space and individual access to the units. The units also have 
private balconies and patios. It's a neat feat given the stratos- 
pheric land costs in the heart of Silicon Valley. Seidel credits 
architectural efficiency. By omitting corridors, he was able to 
add square footage. “I look at my projects as if I were going 
to live in them,” he says. “I’ve lived in compounds of small 
residences, and just having the variety of different spaces real- 
ly enriches the way people inhabit the place.” 

That variety extends to his use of materials: Vertical 
board-and-batten siding, stained 2-by-4s, and corrugated 
galvanized roof panels mix with horizontal fiber-cement 
siding, composition shingles, and Seidel's contemporary 
sensibility.—s.d.h. 
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A well-articulated 
entrance to the shared 
courtyard gives the proj- 
ect a human scale and 
keeps it pedestrian- 
friendly (top). Vertical 
elements break up the 
building’s long massing 
and add variety to the 
units (left). Storefront 
glazing, Plexiglas bal- 
cony screens, and 
cedar fencing provide a 
measure of sound miti- 
gation while also serv- 
ing as design elements. 


ie) hd Ed 


project architect: 

Alexander Seidel, FAIA, Seidel/Holzman 

land planner: 

Alexander Seidel, FAIA, Seidel/Holzman 

developer: 

Mark Kroll, Regis Homes of Northern California, Foster City, Calif. 
general contractor: 

Dan Deibel, Regis Contractors of Northern California, Foster City 
landscape architect: 

Paul Lettieri, The Guzzardo Partnership, San Francisco 
project size: 

650 to 895 square feet per unit 

site size: 

1.5 acres 

construction cost: 

$75 per square foot 

rental price: 

$1,400 to $2,600 per month 

units in project: 

46 

photographer: 

Tom Rider 


See page 110 for product information. 
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park hill north condominiums a 


on washington, d.c. 


cunningham + quill architects 


washington, d.c. 


-he success of Ralph Cunningham and Lee Quill ’s 
“ first multifamily project has nothing to do with 
beginner’s luck. “It was a true collaboration,” says 
-. Quill, “we poured our hearts and souls into it.” 

` W They carefully studied D.C.-area apartment build- 
ings, especially the old dignitaries lining Connecticut 
Avenue near the site for this condo project. It didn't hurt 
that Cunningham lives right around the corner and knew 
the neighborhood well. The support of a developer who 
was willing to take a chance on a young firm encour- 
aged the design team to push the location's paradigm of 
stately brick row houses and embassies. “The idea was 
to pick up the height and scale of adjacent buildings 
with matching masonry bookends, and then insert this 
modern glass-and-steel mass in between,” explains 
Quill. “Zoning allowed us to go higher, so we created 
this light, airy sort of glass lantern that floats on top.” 

The architects not only produced an alluring design 

within 80-foot-wide-by-90-foot-tall constraints, but 
respect was thoughtfully paid to the neighbors. For 
instance, a landscaped courtyard mirrors one belonging to 
a building on the south side. Cunningham and Quill firm- 
ly believe that even contemporary designs should main- 
tain the high level of detailing found in historical build- 
ings. They did so inside and out, albeit with distinctly 
21st-century materials. The judges blessed this marriage 
of old and new, calling the project “clearly modern but ... 
quite at home in its surroundings.”—s.d.h. 


iv 


= Gh 
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project architect: 

Lee Quill and Ralph Cunningham, Cunningham + Quill Architects 
developer/builder: 

PN Hoffman, Washington, D.C. 
project size: 

36,000 square feet 

site size: 

0.5 acres 

construction cost: 

$110 per square foot 

sales price: 

$250 to $350 per square foot 
units in project: 

29 

photographer: 

Dan Cunningham 


The bright, flowing floor plans of these glass-and- 
steel penthouses offer panoramic views of 
Washington’s monuments. The building’s design, 
sensitive to its context, doesn’t overwhelm the 
historic streetscape. 


See page 110 for product information. 
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the villas at golden eagle village 

superstition mountain, ariz. 

bbg architects and oz architects 


santa ana heights, calif., and scottsdale, ariz. 


his project’s unusually strong relationship to its desert site in a master 
WE planned community near Scottsdale, Ariz., earned it winning marks. 

— “Tt’s contextual with its surroundings and sits gently on the land- 

_ scape,” said one judge. 

' be ® According to project architect Jeffrey Berkus, AIA, of BBG 
Architects, one of the keys to the community’s success is the developer’s 
commitment to quality materials. “They put a lot of money into mortar-set, 
clay-tile roofs," he says. “The tiles are boosted with concrete, which gives 
them a random, aged look.” A mortar wash over the synthetic stone used 
for chimneys and walls made the stone appear natural enough to fool the 
judging panel. BBG worked within a muted, site-influenced palette of col- 
ors and materials established by consulting architect Oz Architects. 

The Villas' land plan also contributes to its visual appeal. Lots are clus- 
tered together at a density of seven units to the acre. The distribution and 
placement of the four different floor plans were predetermined so that the 
architects could locate windows and outdoor spaces for maximum privacy. 
Courtyards, terraces, and covered outdoor rooms allow homeowners to 
take advantage of the warm Southwestern climate and mountain and golf- 
course views.—m.d. 


project architect: 
Jeffrey Berkus, AIA, BBG Architects 


land planner: 

Russell E. Greey, Greey Pickett Planners, Phoenix Each unit at The 
developer: Villas at Golden 
The Lyle Anderson Companies, Scottsdale Eagle Village 
general contractor: contains multiple 


outdoor living 
spaces, among 
them terraces, 
loggias, and 
courtyards. 


Anderson Homes and Design, Scottsdale 
project size: 

2,342 to 3,464 square feet per unit 
site size: 

15 acres 

construction cost: 

$125 per square foot 

sales price: 

$450,000 to $750,000 per unit 
units in project: 

65 

photographer: 

Ralph Rippe 


See page 110 for product information. 
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The Villas’ careful site plan, natural color palette, 
and aged-looking materials all complement its 
rolling desert terrain. 
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Wits ITS PLAYFUL GEOMETRY AND DEEP SHADOW LINE, A 
ROOF FEATURING CARRIAGE HOUSE SHANGLE” IS A WORK OF 


ART THAT WORKS ON MANY LEVELS. 


SCULPTED TO SIMULATE THE SCALLOPED EDGES OF NATURAL 
) | N ori SLATE, CARRIAGE HOUSE PROVIDES FOUR FULL LAYERS OF 
PROTECTION ONCE APPLIED. THEN CERTAINTEED COVERS 
THE SHINGLES THEMSELVES WITH A LIFETIME, LIMITED, 
TRANSFERABLE WARRANTY (WHICH PROVIDES REIMBURSEMENT 
FOR FULL REPLACEMENT COSTS SHOULD A MANUFACTURING 


DEFECT OCCUR WITHIN 7 YEARS OF APPLICATION)*. 


FOR ANOTHER ANGLE, CALL 1-800-255-8990 OR VISIT 


WWW.CERTAINTEED.COM 


CARRIAGE:HOUSE Certairileed El 


SHANGLE Quality made certain, Satisfaction guaranteed. 


Im ee oe See actual warranty for details and limitations. 40-year duration on commercial 
or institutional applications. 


Made under U.S. Pat. 5,287,669; 5,400,558; 5,421,134; 5,375,491; 5,426,902; 5,501,056; 5,660,014; D388,195 
and D366,124. Canadian Rd: 74509 (1994), 78603 (1996). Other pat. pending. 


Protected under the following additional patent: 5,951,809. 


©2000, CertainTeed Corporation 
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westcott at ladera ranch, plan one 
ladera ranch, calif. 

william hezmalhalch architects 


irvine, calif. 


narrow lot is often viewed as a handicap, but sometimes designing 

within tight parameters can yield surprisingly successful results. 

Narrow lots in the hands of William Hezmalhalch Architects resulted 
? in these charming little houses praised by our judges for their execu- 
tion ai simplicity, 

Because the parcel size and the developer's density require- 
ments mandated 25-foot-wide houses, project architect Don 
White varied the front elevations and roof forms to create differ- 
ent massing. A mixture of complementary color schemes and 
materials reinforces the individuality of each home while also 
harmonizing the project. 

A two-story entry volume with windows on the outside wall 
and a staircase allows light to penetrate the interior. “We wanted 
to eliminate unnecessary rooms and have the rooms read as one,” 
White says. Thus, the kitchen, dining, and living spaces have an 
open plan and unobstructed sight line that help the small space 
live larger. 

The project “was well-carried out,” the judges said, noting the 
“nice architecture on the front elevation.” It is a “very interesting 
solution to the problem of density.” —n.f.m. 


project architect: 

Don White, William Hezmalhalch Architects 
builder: 

Bob Shiota, Richmond American Homes, Irvine 
general contractor: 

Richmond American Homes 

landscape architect: 

Robert Mitchell, Mitchell & Associates, Lake Forest, Calif. 
interior designer: 

Jil Fredrick, Dulce Design, Del Mar, Calif. 
project size: 

1,525 to 1,545 square feet per unit 


A nu ww EN art ~~» - = 
uum A " - EA Fep > amannan) 
subdivision site size: " ANA Ý ‘N NENENENE 
11.2 gross acres/6.35 net acres ， ‘i e ~ 
construction cost: 


$60.98 per square foot 
sales price: 
$279,990 to $294,490 
photographer: 

Eric Figge 


Varying front elevations and roof forms and complementary color schemes 
See page 110 for product information. reinforce the individuality of these small homes. A double-story entry with a 
window allows the compact interior to appear more expansive. 
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center townhomes 
ul | | portland, ore. 
otak architects 


lake oswego, ore. 


, rderly and urbane, Center Townhomes was 
: ! designed to fill a hole in the local market for 
f ; young professionals and empty-nesters. For Otak 
"ww*" Architects, it was a welcome chance to design a 
series s of contemporary buildings in a city that caters to 
architecture of other eras. Architect Dennis Haden created a 
clear rhythm with three materials: white and black stucco, 
wood windows, and steel railings and decks. "I was trying 
to skin the space as straightforward and simply as possible," 
he says. “If you squint, the volumes are just big rectangles.” 
Each set of buildings wraps around a central mews, 
which doubles as an auto court and common plaza. “It’s a 
good solution in the jumble of an urban setting,” the judges 
said. “You have some sense of public and private space.” 
The units feature three bedrooms, two baths, a single-car 
garage, and a ground-floor terrace. Stained-concrete entries, 
open stairways, and sustainably harvested birch flooring 
contribute to the urban flavor. The judges noted the build- 
ings’ “amazing clarity,’ and that “the detailing on the interi- 
or is consistent with the exterior.’—c.w. 


project architect: 

Dennis Haden, Otak Architects 

land planner: 

Jerry Offer, Otak, Inc., Lake Oswego 
developer: 

Ralph Austin, Innovative Housing, Portland 
general contractor: 

Larry Didway, Seabold Construction, Portland 
landscape architect: 

Kerry Lankford, Otak, Inc. 

project size: 

1,524 square feet per unit 


site size: 

0.75 acre 

construction cost: The open floor plan was designed to 
$85 per square foot attract urban professionals and 

sales price: empty-nesters to the townhomes, 
$199,000 to $239,000 per unit which are located on the light-rail line 
units in project: connecting the airport and downtown. 
26 Kitchen countertops (top) are an 
— Italian laminate. Precisely placed 


glazing (above) controls views and 


Richard H. Strode draws light through the airy interiors. 


See page 110 for product information. 
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Steel balconies, wood windows 
and doors, and color-through black 
stucco establish a rhythm on the 
facade. Colored pavers (above) 
delineate the car court and com- 
mon space between each set of 
buildings. 
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ls o - b E f pensione esperanza sro hotel 
1^ san jose, calif. 
david baker faia & partners, architects 


san francisco 


及 aced with reconciling artistry with the constraints of a 
™ limited budget, architect David Baker, FAIA, brought 
dignity and a sense of play to a building for very-low- 
income tenants. Pensione Esperanza, a residential 
hotel, does indeed look optimistic in its spot on the 
aa of a blighted business strip. Baker avoided a barracks 
look by shifting the plan’s axis within the rectangular site 
and using colored stucco and steel to create discrete vol- 
umes. The skewed corner elevation, taking its cue from the 
plan, adds some drama to the street. “It’s a quirky site plan 
and does a lot with a limited budget,” the judges said. 

Double-loaded corridors, with their dead ends and dark 
corners, usually give buildings a bad name. But there’s day- 
light at the end of every hallway here, thanks to the banks 
of windows and widened areas for lounging. Although the 
units are tiny, “this is something people coming out of 
crummy hotels can afford,’ Baker says. For seniors, in par- 
ticular, the rooms are simple to furnish. 

“One of the struggles we had was convincing people we 
wouldn’t be downgrading the neighborhood,” Baker says. 
Now, they claim the building as their own.—c.w. 


project architect: 

David Baker, FAIA, David Baker FAIA & Partners, Architects 
developer: 

Dan Wu, Pensione Esperanza SRO c/o Catholic Charities, San Jose 
general contractor: 

Barry Swenson, Barry Swenson Builder, San Jose 

landscape architect: 

Brent Cottong, Cottong & Taniguchi, Burlingame, Calif. 

project size: 


To help defray costs, the 


227 to 260 square feet per unit 
site size: 

0.9 acres 
construction cost: 
$97 per square foot 
rental price: 

$200 to $500 per month 
units in project: 

110 

photographer: 

Brian Rose 


See page 110 for product information. 
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architects built the lobby’s 
mailboxes and reception 
desk (top). Colored stucco 
helps fragment the design 
as it moves back from the 
main avenue (above). 
Pleasant rooms feature 
built-in storage and “the 
world’s smallest walk-in 
closet” (left). A neon sign, 
which once advertised 
used cars, points toward 
the bright lobby. 
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THE ROOF IS BEAUTIFUL, 
ESPECIALLY WHEN THE WEATHER IS NOT. 


THE PINK PANTHER ™ & © 2002 United Artists Corp. All rights reserved. The color PINK is a registered trademark of Owens Corning. 


Presenting MiraVista" Designer Metal Specialty Roofing. Its patented interlocking design gives it an elegant, seamless look you won't find anywhere 
else. This unique folded construction also gives Designer Metal superior performance against the harshest weather conditions such as heavy snow, high winds 
and hail. Use the MiraSpec" Design & Specification Tools on our web site to help you select, design and install the perfect MiraVista roof for your next job. 


To learn more about MiraVista Slate, Shake, Copper or Designer Metal visit www.miravistaroof.com or call 1-800-GET-PINK. 
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snyder affordable housing 

aspen, colo. 

lipkin warner design & planning 


basalt, colo. 


| he Snyder Affordable Housing project sparked controversy project architect: 
i among neighboring homeowners, who were fearful of its den- David Warner, Lipkin Warner Design & Planning 


developer: 

City of Aspen, Aspen Housing Department, Aspen 
general contractor: 

B&H General Contractors, Glenwood Springs, Colo. 
landscape architect: 

Julia Marshall, Mt. Daly Enterprises, Basalt 


| | sity and potential to lower property values. In the end, the 
| | project won the neighbors’ praise, just as it won over our 
“ panel of judges. 
Approval for the project hinged on the architects’ ability to pre- 
serve existing wetlands and old-growth trees, as well as their ability 


to minimize the project’s visual and physical impact on the neigh- project size: 
borhood. With that in mind, the firm nestled appropriately scaled 1,519 to 2,570 square feet per unit 
buildings among pedestrian-friendly spaces, while making sure to site size: 
distance both from vehicular zones. 3.2 acres 
“Tt was important to have the pedestrian quality to the space,” construction cost: 


says principal David Warner. “Homeowners had to be able to walk $119 per square foot 


up to their houses, the way you would in an old neighborhood.” The Sales price: 
architects wanted to avoid cookie-cutter-style condominiums, so $i URAN " unie 
they used mountain-cabin vernacular to give the project character. -i nee 
“We wanted homeowners to feel like they were living in something photographer: 
that had a nice quality,’ Warner explains. Wayne Thom 


“The layering of the buildings gives the houses some privacy,” 
the judges said. “You feel the scale of each house, even though 
they're all grouped together."—n.f.m. 


‘See page 110 for product information. 
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venice beach lofts 
venice, calif. 


steven ehrlich architects 


culver city, calif. 


teven Ehrlich Architects’ design for this 
four-unit loft project caught the judges’ 
attention with its high level of livability. 
"They've opened up internal sight lines 
as well as external views,” said one. Although the 
architects had a tight, 0.18-acre site and a 30-foot 


height limit to work with, they didn’t have stylistic 


restraints imposed by context, local laws, or mar- 
ket factors. “Venice is a bohemian, eclectic com- 
munity,” says principal Steven Ehrlich, FAIA. “It 


attracts an artistic, free-spirited kind of person. So, 


we could explore ideas of space, volume, and liv- 
ability without conforming to a certain style.” 


The Modern, 1,900-square-foot units sit atop a pri- 
vate, semisubterranean parking garage containing two 


spaces for each loft. The rear facades feature roll-up 
glass doors to catch ocean breezes, and the interior 
spaces, as the judges noted, contain open floor plans 
to facilitate a relaxed, beachside lifestyle—m1.d. 


project architect: 


John Gerard, Steven Ehrlich Architects 


project designer: 


Thomas Hanley, Steven Ehrlich Architects 


developer: 
Richard Ehrman, Malibu, Calif. 
general contractor: 


Sanchez Brothers Construction, Culver City 


landscape architect: 
Ray Hansen, San Diego 
project size: 

1,900 square feet per unit 
site size: 

0.18 acre 

construction cost: 
Withheld 

sales price: 
Approximately $800,000 per unit 
units in project: 

4 

renderings: 

Shimahara Illustration 
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Architect Steven Ehrlich 
employed contemporary 
materials including white- 
painted corrugated steel and 
concrete to emphasize the 
lofts’ bold, graphic forms. 
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Eldorado Stone is more than just another manufactured stone veneer. It's a veneer so believable many consider it the iis 
replication of natural stone available. And with the most innovative stone products created by the most talented craftsmen 


in the business, Eldorado Stone is the choice for anyone who wants the look and feel of real stone at a fraction of the cost. 


Call today for your free catalog of Eldorado Stone. 


800.369.2322 www.eldoradostone.com 
Circle no. 32 


ELDORADO 


There Are Plenty of Good Reasons to Roof with Metal. 


Dur Reputation Happens to 
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Why are Last-Time" Metal Roofing Systems from Custom-Bilt Metals so popular among builders and Cuo m "- E — 

design professionals? Perhaps it is our reputation for providing one of the largest selections of metal roof- 3 E E : : 

ing products anywhere - more colors, more metals, more profiles than you'll find from any other single * Standing seam (ivallqule Mi AA ora ayer 

source, It could also be our reputation for uncompromising quality. All of our roofing systems are backed ULTRA-Cool™ finishes for maximum energy eliiclency 
* Armor Stone-coated shingles, shakes and tile 


by the dependability of a lifetime warranty - and all with the impressive à : 
value of low-maintenance and exceptional energy efficiency. * Kynar painted aluminum shakes and steel shingles 
* Copper shingles 


Call NOW and let us show you why for nearly three decades both builders e Aluminum, steel and copper gutter systems 
and design professionals have relied on Custom-Bilt Metals' reputation for 
quality and reliability when choosing a metal roofing system. 


Custom-Bilt Metals 9845 Joe Vargas Way South El Monte, CA 91733 or visit us on the Internet at nen cineca, 
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atlantic commons 


atlanta 


james, harwick + partners 


dallas 


The four-phase Atlantic Commons will consist 

of lofts, apartments, and townhouses, with a 
pedestrian-friendly retail streetscape. Phase one 
targets singles earning $45,000 per year. 


|" heAtantic Commons redevelopment 
"© project will be a self-contained metro- 
^| politan neighborhood with lofts, ter- 
E raced apartments, and townhouses. 

`W The project will also please passersby 
with retail stores at the street level. “We tried 
to create a neighborhood streetscape using 
the components of multifamily,” says project 
architect Carl Malcolm. 

The site, previously home to the Atlantic 
Steel Mill, contains four separate but adja- 
cent parcels. Phase one of the four-phase 
project—scheduled to begin this year—will 
consist of high-end and mixed-income apart- 
ments, exercise facilities, and centers for 
business and entertainment. The one- and 
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two-bedroom rental units will have island 
kitchens, unusually shaped floor plans, and 
loftlike interiors. Careful detailing and quali- 
ty materials will highlight the facades and 
the elements of the streetscape. 

The project, the judges said, “shows a lot 
of potential for transforming an old site.” 
—A.f.m. 


project architect: 

Carl Malcolm, James, Harwick + Partners 
developer: 

Realty Development Corp., Atlanta 
general contractor: 

Realty Construction Corp., Alpharetta, Ga. 
landscape architect: 

Greg Arnold Associates, Alpharetta 


h A | 


interior designer: 

Interior Acquisitions, Atlanta 
project size: 

650 to 1,600 square feet per unit 
site size: 

14.7 acres 

construction cost: 

To be determined 

rental price: 

To be determined 

units in project: 

3,500 

rendering: 

James, Harwick + Partners 
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Build a Competitive Tech Plan 


Make no mistake, savvy builders have seized on technology to create operational advantage in the 


marketplace. They have capitalized on widely available and home-grown tech tools to increase sales, 


lower operating costs, and raise profit margins on homes. To succeed in this new climate, you need 


a practical technology plan. 


A PRACTICAL PLAN 

Technology is changing virtually every aspect of 
the home building industry—from business man- 
agement to home construction. This conference 
will help you create a practical, step-by-step plan | 
for integrating today's technology with your 
business as well as the homes you build. 


STEP IN THE RIGHT DIRECTION 

The Internet and web-based management | 
tools are more important than ever before. 
Builders are using their websites as virtual 
showrooms and as a tool for improving 
customer relationship management (CRM). | 
They're data-mining the Internet for new prod- 
uct opportunities. And they're using handheld 
technology for better operational efficiency and 
increased profits. If you're not, it's time to start. 


Don’t Get LEFT BEHIND 

Now that structured wiring is becoming stan- 
dard, you need to now what's next in home tech. 
We'll tell you all you need to know to boost your 
margins and give you a jump on the competition. 
Whether you're interested in moving to 


Web-based sales management, or weighing the 
profitability of including home theatres in your | 
next project, you need to be here. 


DEI 
, Plus, pcre 


‘eee : s 


OT | 


| BENEFITS OF ATTENDING: 
Our don't-miss program includes 


information on how to: 


| ACHIEVE Your OBJECTIVE 


At the Builder Technology Conference, we'll 
help you achieve your objective. After two days 
of on-the-mark sessions, you'll return to your 
company with a step-by-step plan to make 


| today's technology work for your company— 


no matter what your business goal. Featured 


wee sessions include: 


| Keynote: Phillipa Gamse, cyber expert, will 


give an overview of the industry's e-sales 
future, with practical advice on how to sell 
more homes. 


The Plan: Taking into account your compa- 
ny's size and the markets you serve, this 
panel will give specific advice on which tech- 
nologies are right for you and how to put 
them to work right now. 


Back Office Solutions: Technology plans 
must embrace accounting software. Find out 
how builders tie new programs to existing 
systems to maximize productivity. 


Sales Roundtable: A discussion among the 
industry's best sales and marketing executives 
and top trainers who will share their expert- 
ise, giving you everything you need to boost 
sales. 


Future-Proofing: You'l learn what new 
technologies to put in your homes—from 
structured wiring to whole-house lighting 
control, what buyers want and the best prac- 
tices for marketing to them, and how builders 
are forming innovative relationships with 
dealers and manufacturers to save money 
and increase sales. 


BONUS SESSION ON WEB SECURITY: Scott 
Klososky, the top-rated builder at our previ- 
ous technology conferences, returns to tell 
how hackers operate, who they target, and 
how to stop them. No builder creating a tech- 
nology strategy should be without this 
important information. 


TECHNOLOGY AND 
THE INTERNET MADE 

PRACTICAL WITH A 
STEP-BY-STEP PLAN 
FOR IMPLEMENTATION 


“Home Tech? 


te PTT 
4. 61114 


— 


| Online f 


ught to you by: 


CHTM kor Intera active) 


onsored by: 


sildertech@hanley-wood.com, or visit www.buildertech-conf.com 
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the plastics menagerie 


for architects who want a break from glass, plastics are a flexible option. 
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by nigel f. maynard 


F hen Patricia D. 
— Whitaker was 
— ` designing her 
condo, she deliberated for 
some time about wall 
options for her powder 
room. Drywall was thrifty 
but dreary; glass was an 
attractive material, but 
removing its unwanted 
green tint was “outrageous- 
ly expensive." Ultimately, 
an architect in her architec- 
ture and interior design firm 
picked a third option: a 
high-performance resin 
material called Imago, 
developed by textile design- 
er Suzanne Tick and made 
by Knoll Textiles in East 
Greenville, Pa. The product 
is both cheaper than glass 
and more aesthetically 
pleasing than wallboard. “It 
would have been more cost- 
effective to just use dry- 
wall,” says Whitaker, presi- 
dent of Arcturis in St. 
Louis. “But I was interested 
in the design possibilities." 
For creative designers 
like Whitaker, the possibili- 
ties of architectural plastics 
are wonderfully rich. The 
materials go by such names 
as polycarbonate, Plexiglas, 
fiberglass, Lucite, acrylic, 
matte-faced PVC, and cast 
resin, but essentially they're 
all species of plastic. They 
solve similar design prob- 
lems as glass but they're 


© Jordi Miralles 


For this Boston loft, Ruhl Walker Architects fastened polycarbonate sheets to a steel frame to separate the home 
office from the living space. When closed, the doors look like a translucent wall. 


lighter in weight, easier to 
cut, and have a higher im- 
pact strength. 


bulletproof 
applications 
Among the plastic panoply, 
polycarbonate has the 
widest range of possibili- 
ties and benefits as a sub- 
stitute for flat glass. Clear, 
flexible, and strong (it has 
an impact strength 200 
times that of glass), the 
material is used in bullet- 
proof windows and 747s. 
Polygal USA in Janesville, 
Wis., offers the product in 
various lines, but its solar- 
grade sheet is a favorite 
residential spec. “It can be 
used in sunrooms, exterior 
walls, and interior walls," 
says Steve Sichterman, 
director of sales and mar- 
keting for the company. 


www.residentialarchitect.com 


"The products control the 
sun, but architects also use 
them for interior parti- 
tions." The sheets, which 
cost about $2 to $6 a 
square foot, come in vari- 
ous stock thicknesses and 
colors, and custom colors 
are available. 

Architect Craig Konyk 
certainly appreciates the 
budget advantages of spec- 
ing plastics, but aesthetics 
were what lured him to 
Polygal when he designed 
his *52 Windows House" in 
the Hamptons, N.Y. The 
simple structure has corri- 
dors along the perimeter, so 
to filter light into interior 
rooms, he speced translu- 
cent polycarbonate sliding 
doors, fixed walls, and 
shoji screens. “It was very 
important to get that light,” 
says the principal of Konyk 


Architecture in Brooklyn, 
N.Y. “We get that milky 
light, but you can’t see 
through, so you also get 
visual privacy.” 
Boston-based Ruhl 
Walker Architects used 
polycarbonate in a loft 
project with a tilting, 10- 
foot-high screen wall. “We 
used it for its light weight, 
the ease with which it 
could be sanded for a nice 
texture, and for translucen- 
cy,” says principal William 
T. Ruhl, AIA. “It was easy 
to drill and easy to attach 
to the steel armature.” The 
same wall in glass would 
have made the hardware 
more difficult to specify, he 
says, and to achieve the 
sandblasted finish in glass 
would have cost more than 
$50 a square foot vs. $3 for 
continued on page 100 
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TELE 
ESSENCE 


of 
EUROPEAN 
DESIGN. 


CLASSIC EUROPEAN SOPHISTICATION FROM DELTA SELECT? 


Delta Select opens the home to popular European influences with the stylish Trevi™ and Riviera™ series of kitchen 
and bath faucets. For those seeking an inspired individualism, these series create the best of all worlds—assimilating 
high-style European aesthetics, design sophistication and solid metal construction into a complete family 
of faucets and coordinating accessories. And for the classic finishing touch, we offer both series in our 
new Buliance® Brushed Nickel finish as well as Polished Chrome. Delta Select faucets—bringing the fine art of 
luxury to your customers’ homes. For more information or to contact your local Delta Representative, call 
1-800-345-DELTA (3358), or visit the trade services section of our Web site at www.deltafaucet.com. 


A Masco Company 


Great Products for America’s Homes 


©2001 Masco Corporation of Indiana, Delta Faucet Company, 55 E. 111th St., RO. Box 40980, Indianapolis, IN 46280 
Call 1-800-345-DELTA (3358) for more information regarding our Lifetime Limited Warranty. 


www.deltafaucet.com 
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the polycarbonate version. 
Another favorite among 
architects are Lexan poly- 
carbonate sheets from GE 
Structured Products in 
Pittsfield, Mass. The com- 
pany’s basic line includes a 
product with UV protec- 
tion and another with 
scratch protection for high- 
traffic areas. Also available 
are a laminate line for bal- 
listics and forced-entry 
protection and a line for 
high-insulation glazing. 
“They come in clear just 
like glass, or they come in 
a variety of colors so you 
can reduce the light trans- 
mission in a room,” says 
Joe Vesey, the company’s 
marketing manager. 
Atoglas, a division of 
Atofina Chemicals in 
Philadelphia, manufactures 
Tuffak polycarbonate for 
general-purpose applica- 
tions and jobs requiring 
abrasion resistance, protec- 
tion from the elements out- 
doors, or fire resistance. 
The company also pro- 
duces Plexiglas acrylic 
sheets in various thickness- 
es, sizes, and colors. 
SunTuf in Kutztown, 
Pa., manufactures Palsun 
polycarbonate panels and 
SunCrylic acrylic panels, but 


the company also 
offers PVC and poly- 
carbonate corrugated 
products and multi- 
wall sheets. All are 
available in various 
sizes and colors. 


resin d'étre 
Architect Steven 
Shortridge has anoth- 
er plastic material he 
likes for his residen- 
tial work. The princi- 
pal of Callas Short- 
ridge Architects in 
Culver City, Calif., 
uses LUMAsite fiber- 
glass-reinforced 
acrylic and polyester 
architectural panels from 
American Acrylic Corp. in 
West Babylon, N.Y. “I use 
them in fencing, walls, and 
other applications,” he 
says. “The aesthetic quali- 
ties look like rice paper. It 
is very nice.” 

LUMAsite is cast from 
acrylic or modified poly- 
ester resins, and features a 
web of glass fibers that 
lends a “silken cobweb” 
effect. The panels are made 
in 36- and 48-inch widths, 
and in lengths of 6, 8, and 
10 feet. Various effects are 
available, including translu- 
cent white or frosted panels 
and those embed- 
ded with fabrics. 

Similarly, 
Imago is a new 
hard-surface 
material that con- 
sists of fabric 
encapsulated 
between high- 
performance 


than glass, but the hollow-core sheets are extremely 
light. They can be fashioned with common wood- 
working tools. 


www.residentialarchitect.com 


100 


Polygal polycarbonate sheets are 200 times stronger 


resin. Imago is 
strong and light- 
weight, and can 


[ 


ant 


be heat-formed for sharp or 
soft curves. Though the 
product can be used in a 
light fixture, company rep 
Andrea Loukin says it 
should only be paired with 
a fluorescent bulb. Imago 
comes in 11 patterns, 35 
colors, and standard thick- 
nesses up to !/2 inch and in 
4-by-8-foot sheets. The 
price range is $12 to $24 
per square foot. 

Plastic might be a per- 
fect spec for your projects, 
but only if you pay atten- 
tion to the details. For 
starters, it can yellow 
under the harsh UV rays of 
the sun unless it’s coated 
with an inhibitor. Konyk 
warns that in some cases 
even the coating might not 
be enough, and that sun 
exposure and age may 
cause the product to grow 
brittle over time. But with 
such substantial savings in 
cost, time, and labor, it 
may still be cheaper to 
replace the product period- 
ically than to spec more 


Knoll Textiles’ Imago features fabriclike grass cloth or woven vinyl encapsulated 
between high-performance resin. The product changes with the light cast upon it. 


expensive but longer-last- 
ing glass. 

Another thing to remem- 
ber is that plastic is not as 
stable as glass, so it will 
expand and contract when 
used for exterior applica- 
tions. Konyk says making 
allowances in the framing 
should solve this problem. 
Maintenance can also be an 
issue from product to prod- 
uct. For instance, Ruhl says 
oils from skin can be diffi- 
cult to remove from plas- 
tics. So, you might want to 
spec the product in areas 
where people won’t come 
in direct contact with it. 

Finally, ordering sam- 
ples is always a good idea, 
but Shortridge cautions 
that they can be mislead- 
ing. The product will seem 
more rigid in small sam- 
ples; the larger sheets will 
have more bounce, and that 
may not prove desirable 
for your job. Plan your 
plastics well, though, and 
you'll be glad you broke 
away from glass. ra 
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| ar THE 


EXCELLENCE 


OF OUR WORK 
BE A REFLECTION 


OF YOURS. 


~~ Whirlpool 
^o KitchenAid 


HOME "APPLIANCES ~~ 


THE INSIDE ADVANTAGE" 


For nearly a century we've 
helped turn new houses into 
homes with innovative, durable 
products people trust. You see, 
Whirlpool® and KitchenAid? 
brands mean more to home-buyers 
than just great appliances. They 
represent a level of excellence that 
reflects your special attention to 
detail. And that’s good. Because 
people talk. 


<> 
Whi 


CORPORATION 


e00. 2533:3877 


insideadvantage.net 
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© 200% Whirlpool Corporation. All rights reserved. ® Registered Trademark/TM Trademark of Whirlpool, U.S.A. 


architects’ choice 


product picks from the pros. 


best in : louise 
Braverman uses Bisazza glass mosaic b raverman 


tiles for walls and floors because “they louise braverman, 
are small enough to put on a radius,” she architect 

says. “You can do three-dimensional 
things, as well." The tiles will not fade 
or absorb water, and they're available in 
almost any color. Bisazza, 305.597.4099; 
www.bisazzausa.com. 


new york city 


light moves 

The Sillaba low-voltage fixture is available for a 
variety of applications in many sizes and with 
fixed and movable diffusers. “It’s a great little 
light,” Braverman says. “It’s very spare-looking 


and creates enough light for an entry, stairwell, or 


bathroom.” It measures 4, 5, or 6 inches in diame- 


é = ter and uses an MR16, 35-watt bulb. Fontana Arte 
high fiber 
Braverman specs Comfort 
Line custom fiberglass 
windows because they’re 
stronger than wood, and 
“you can get longer spans 
and larger pieces of glass.’ 
The line includes double- 
hung, casement, sliding, 
awning, and picture con- 
figurations. The made-to- 
order windows are avail- 
able in standard or custom 
colors, or with an oak- 
veneer interior. Comfort 
Line, 800.522.4999; 
www.comfortlineinc.com. 


USA, 310.247.9933; www.fontanaarte.it. 


clean finish 


? 


Satin Tech colored glass is shiny on one side and matte on the 


other. A chemical etching process prevents fingerprints. Stock 
thicknesses go up to !/ inch, but custom thicknesses are available. 
It comes in light blue, light green, bronze, gray, and rose. Bend- 


heim Architectural Glass, 800.835.5304; www.bendheim.com. 


—nigel f. maynard 
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INSTALLS like the wind. 
WEATHERS the storm. 
BEAUTIFULLY. 


MILLENNIUM. PROVEN PERFORMANCE. 


Millennium is the only vinyl siding that nails tight to the wall, so it’s power tool-friendly. 
The performance result? It installs 50% faster than ordinary siding and looks 100% beautiful. 
With Millennium’s patented SMARTWALL TECHNOLOGY, panels “float” over minor 
imperfections and adjust with changes in temperature. Your homes keep that beauty. Plus 


your homeowners get the peace of mind and unique guarantee of the industry- 


exclusive "Won't Blow-Off” Warranty. Millennium is proven, on the job, on 


«x the wall and over time. 


® 
For our Millennium Architect Packet, call 888-838-8100, code 106. Wolverine 


Or to learn more, visit www.siding.com/1062. La SIDING SYSTEMS 


www.siding.com 


MILLENNIUM. CHANGING THE FACE OF SIDING” 
[ausit Brand of CertainTeed Corporation 2002 Wolverine Circle no. 28 


new material 


piping-hot products for your next project. 


deco the halls 

These three moldings celebrate the return of art deco to contemporary 
interior design and architecture, according to maker Enkeboll Designs of 
Carson, Calif. Each pattern repeats every 12 inches, and the moldings are 
available in a choice of red oak, hard-rock white maple, or cherry. Deco 
Step molding measures 3!/4 inches wide, Deco Astragal is 3?/s inches, 
and Deco Floral is 2°/s inches; all come in 8-foot lengths. Enkeboll 


Designs, 310.532.1400; www.enkeboll.com. 
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nice shades 


Because light fixtures should provide style as well 
as illumination, colored pendants like this Glass 
Snifter from WeAeC Lighting are hot, says 
Christopher Pica, a representative for the Garden 
City, N.Y.—based company. Measuring 10!/2 inches 
long and 8 inches in diameter, the fixture has an 
inner layer of glass for white light and a decorative 
outer shade that comes in red, blue, or amber. The 
fixture can be adapted to the company's track light- 
ing systems. WeAeC Lighting, 800.526.2588; 
www.waclighting.com. 


hip squares 

Sylmar, Calif.-based Walker Zanger says Metallismo is 

the first metal mosaic tile collection available in the United 
States. Steel and brass pieces are molded into different shapes 
and sizes and then rubber-backed and mounted on 12-inch 
mesh squares. The rubber backing prevents conductivity. 
Shapes include ?/4-inch squares, mini bricks (shown here on 
a backsplash), ovals, rhomboids, and a herringbone pattern in 
stainless steel, dotted stainless steel, and brass finishes. 


Walker Zanger, 818.504.0235; www.walkerzanger.com. 


—nigel f. maynard 
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j 9] get inspired with 
‘Cedar Impressions. 


New style. 


Random Hand-Split Shakes are 

a great addition to the siding line 
known throughout the industry for 
Perfection and Half-Round Shingles. 
Made from the patented TrueTexture™ 


process, the 10-foot panels feature a 
10" face, with a natural cedar grain 
texture in 6 colors. 


New colors. 


Enjoy more color choices from the 


color leader, CertainTeed. New 
Barn Red, Heritage Cream, 

Buckskin and Prairie Sand 
make a total of 12 to offer 
more variety than ever 

before — from subtle 
earth tones to dramatic — . 4 


darker hues. 


New corner. 


Now theres a Perfection Mitered 
Cornerpost — designed to give a 
beautiful matching finish to 
Perfection Shingle projects, with 
the same double 7" exposure, 
authentic texture and 12 colors. 


Three new reasons to get inspired. All in 

a siding that never needs painting. Only 
from CertainTeed, the industry’ #1 siding 
brand. For a free information packet, 

call 800-233-8990, code 1061 or visit 
www.certainteed.com/ct1061. 


Certairleed H 


Quality made certain. Satisfaction guaranteed." 


Circle no. 313 


off the shelf 


erand opening 


show your clients the door with one of these handsome new interior models. 


Part of the Southwest Series, this door comes in a forest of 
wood species, including alder, knotty alder, cherry, fir, 
mahogany, maple, oak, pine, knotty pine, and walnut. Single- 
and triple-glazed glass insets may be added, in tempered, insu- 
lated, beveled, or decorative variations. Twenty-two stain 
choices plus an array of standard hardware, such as Baldwin, 
Rocky Mountain, and Southwest Forge, expand the design 
possibilities. Feather River, 800.395.3667; 


super sliders 


High-style Klass doors hang from a sliding track, allowing them to over- 
lap and open wide when pushed to the side. The Italian-designed units 
are edged in aluminum with panels of tempered or etched glass, limed 


oak, or lacquered colors. DOMA, 877.DOMA.USA; www.doma-usa.com. 
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forest of trees 


www.finedoors.com. 


quiet to the core 


The ProCore Quiet Door deters noise better than a 
solid-wood door, says the company. The interior 
molded door, with its dense particleboard core, has 
a high sound-transmission-control rating. The Pro- 
Core line offers two thicknesses, three heights, cus- 
tom widths for top and bottom rails, 11 molded 
designs, and a paintable or stainable surface. Door- 
Craft, 800.877.9482; www.doorcraftdoors.com. 


continued on page 108 
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INSPIRED BY THE HERITAGE 
OF CUSTOM-MADE CARRIAGE DOORS, 

WE PROVIDE HAND-CRAFTED ENTRANCES 
THAT COMPLIMENT THE HOME WITH 
UNSURPASSED QUALITY, UNIQUE DETAILING, 
AND INNOVATIVE TECHNOLOGY. 


WE STRIVE FOR PERFECTION ON ALL PURSUITS. 


WE PIONEER POSSIBILITIES. 


BECAUSE EVERY ENTRANCE 
MAKES AN IMPRESSION 


w.ebuild.com 


the world's largest interactive 
building product guide 


AUN 


WM 
My 


AUTHENTIC WOOD DOORS WITH 


visit ebuild today 
OVERHEAD OPERATION 
CUSTOM AND STANDARD DESIGNS 
DESIGNER DOORS 


COMPLETE PORTFOLIOS AVAILABLE 
PIONEERING POSSIBILITIES 


1 800 241 0525 
www.designerdoors.com Circle no.74 


off the shelf 


Enjoy a real stick in the mud with the 
Sombraje door collection. The “custom 
conceptions” use willow, salt cedar, and 
cottonwood twigs gathered from New 
Mexican riverbanks and dried for a year. 
Supported by solid frames of alder, 
knotty alder, or pine, the doors allow 
light to dribble through, or a panel can 
be inserted between twig layers for pri- 
vacy. The combination can be colored to 
match any palette or left in natural tones. 
Ernest Thompson Furniture, 

"m 800.568.2344; www.sombraje.com. 


light touch 


Molded, cast-glass passage doors 
conceal more than they reveal. 


Douglas fir, Western hemlock, 


or American red oak frame 
textured architectural glass in 


various patterns. The doors come 


in a range of widths and heights 
suitable for most applications. 
Simpson, 800.952.4057; 


www.simpsondoor.com. 


LE 


hardy shoji 


Shoji passage doors provide an ancient solution to a modern 
design problem. Diaphanous rice paper is sandwiched between 
glass layers to retain an authentic look while lowering sound 
transmission and making the door sturdier. Cherry Tree Design, 
800.634.3268; www.cherrytreedesign.com. 


—shelley d. hutchins 
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Imagine the Possibilities! 


SIMPSON STRONG-WALL® SHEARWALL 
PROVIDES STRENGTH AND FLEXIBLE DESIGN OPTIONS 
ON FIRST AND SECOND FLOORS. 


With load values significantly higher than traditional 
shearwalls, Simpson Strong-Wall® can reduce the 
amount of wall space required for shearwalls, allowing 
for more windows and doors in your house designs. 


* Open up the view. 

e Let in more light. 

e Visualize the design options. 

e Available in 18-inch width in 8 and 9-foot heights. 


e Available in 24, 32 and 48-inch widths and 
8, 9, 10 - and now in 12-foot heights! 


For reinforcement where you need it-even on 
the second floor-use Simpson Strong-Wall® 
Shearwalls. They open new possihilities in design! 


ICBO ES PFC-5485 


Open your design options with Strong-Wall^ Shearwalls. 


Circle no. 26 


| SIMPSON | SIMPSON STRONG-TIE COMPANY INC. 
800-999-5099 © www.simpsonstrongwall.com 
= The World’s “No-Equal” Structural Connector Company 


SSTM-SWIP-1B 
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page 58—Taylor House 

bathroom plumbing 
fixtures: Dornbracht; 
countertops: Ceramique 
rose coral; dishwasher: 
Miele; entry doors: 
Frank Harmon; flooring 
(ceramic tile): 

Mi Ceramique coral; freez- 
er: GE Appliances; 
hardware: Richards-Wilcox; insulation: Owens 
Corning; kitchen cabinets: Ikea; kitchen 
plumbing fittings: Grohe; lighting fixtures: 
Juno; paints/stains: Cabot; range: Viking; 
refrigerator: GE Appliances; roofing: Sarnafil; 
skylights: Bilco 


page 63—Cyronak House 

bathroom plumbing fit- 
tings and fixtures: 
Kohler; countertops: 
maple; entry doors, 
patio doors, and win- 

< | dows: Marvin Windows 
*3 and Doors; exterior sid- 
ing: white cedar shin- 
gles; flooring (wood): 
fir; hardware: Stanley: kitchen cabinets: cus- 
tom; kitchen plumbing fittings: Chicago; 
kitchen plumbing fixtures: Kohler; lighting fix- 
tures: Stonco; oven: GE Appliances; 
paints/stains: Benjamin Moore; refrigerator: 
GE Appliances; roofing: CertainTeed 


page 65— slong Cove Residence 
= t bathroom plumbing fit- 

tings: Chicago, Kohler; 
bathroom plumbing 
_ | fixtures: Waterworks, 
| | Rohl, Kohler; 

| brick/masonry prod- 
ucts: granite; counter- 

| tops: Cape & Island 
» Steel; dishwasher: GE 
Appliances; entry doors, patio doors, and win- 
dows: Pella; exterior siding and roofing: 
Maibec shingles; flooring (ceramic tile): 
TaraNova marble; garage doors: cedar; hard- 
ware: Baldwin; HVAC equipment: Viesman; 
insulation: Owens Corning; interior doors: 


110 


Morgan; kitchen plumbing fittings and fix- 
tures: Rohl; lighting fixtures: Louis Poulsen, 
d'ac; oven: Viking; paints/stains: Benjamin 
Moore; refrigerator: Sub-Zero; trash com- 
pactor: Gaggenau 


page 66—Push-Pull House 
E bathroom plumbing fit- 

| tings: Speakman, Kroin, 

Dornbracht; bathroom 
: plumbing fixtures: 
Y Toto; countertops: 
| N Metropolitan Cabinet 
| Distributors; dishwash- 
| er: Miele; exterior sid- 
ing: stucco, Hardiplank 
(James Hardie); fireplace: Heatilator; garbage 
disposer: KitchenAid; hardware: Omnia; 
HVAC equipment: Carrier; insulation: Owens 
Corning; interior doors: Morgan; kitchen 
plumbing fittings: Hansa America; lighting fix- 
tures: Lightolier; oven: Dacor; paints/stains: 
Duron; range: Miele; refrigerator: Sub-Zero; 
roofing: GAF; windows: Weather Shield 
Windows & Doors 


page 69—Georgian 
Residence 

bathroom plumbing fit- 
tings and fixtures: 
Kohler; brick/masonry 
products: Cushwa, 
Haddonstone; dishwash- 
er: GE Appliances; ele- 
vator: Inclinator; entry 
doors: custom; flooring (tile): Daltile; flooring 
(wood): random-width antique heart pine; 
garbage disposer: In-Sink-Erator; hardware: 
Baldwin, Schlage; HVAC equipment: Carrier, 
Burnham; insulation: Desert Dri; interior 
doors: Morgan, LAG; kitchen plumbing fit- 
tings: Chicago; kitchen plumbing fixtures: 
Kohler, Kindred; lighting fixtures: Lightolier, 
Progress Lighting, Mobern, Hadco, Seagull; 
oven: Viking; paints/stains: Benjamin Moore, 
Duron; patio doors: Weather Shield Windows & 
Doors, Morgan, LAG; refrigerator: Sub-Zero; 
roofing: slate; security system: ITI Proline 
Security; structural lumber: Trus Joist; win- 
dows: Weather Shield Windows & Doors 


page 70—Sisson 
Cottage 

bathroom plumbing fit- 
tings: Toto, Waterworks, 
Porcher; bathroom 
plumbing fixtures: Toto, 
Porcher, Rohl, Kohler; 
countertops: Vermont 
Soapstone; dishwasher: 
GE Appliances; entry doors, patio doors, and 
windows: Manning Design Co.; exterior siding 
and roofing: white cedar shingles; flooring 
(tile): Vermont Structural Slate; flooring (wood): 
J.L. Powell; garage doors: Cliff Compton Doors; 
garbage disposer: In-Sink-Erator; interior 
doors: The Maiman Co.; kitchen plumbing fit- 
tings and fixtures: Waterworks, Vermont 
Soapstone; lighting fixtures: Lightolier, Dabbco, 
Canlet, TEKA Illumination; oven: Thermador; 
paints/stains: Cabot; refrigerator: Sub-Zero; 
roofing: red cedar shakes 


J page 73—Fine 
Renovation 
bathroom plumbing fit- 
tings: Kohler; bathroom 
| plumbing fixtures: 
Kohler, Lasco; counter- 
‘| tops: Vermont Slate; 

-] exterior siding: red 
cedar shingles; hard- 
ware: Schlage; interior doors: Brosco; lighting 
fixtures: Bega, Lightolier, LBL Lighting; 
paints/stains: Benjamin Moore; patio doors 
and windows: Eagle Window & Door; refriger- 
ator: Sub-Zero; roofing: CertainTeed 


sie page 75—Cozzens 
Residence 

bathroom and kitchen 
plumbing fittings: 
Dornbracht; bathroom 
and kitchen plumbing 
fixtures: Kohler; bath- 
room and kitchen cabi- 
nets: Christiana 
Millwork; countertops: impala black granite, 
Corian; entry doors: Hopes; flooring (wood): 
beech; hardware: Schlage; interior doors: 
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Ctreme Ridge Vent 


by COR-A-VENT 


E Shuts the door on 
| weather infiltration 


The first weather-active ridge vent. You get the best of both - 
* Full, unrestricted ventilation* when you need it most - on hot or humid days with calm winds 
* Incomparable weather stopping power in driving rain or blowing snow 


The key is the AWF (Active Weather Foil) - 
* Active - responds to wind speed. Closes tight at 20 MPH +/- 3 MPH 
* Weather - blowing rain & snow 


* Foil - flexible, wind activated valve foils weather infiltration a re SS 


X-5 comes with a lifetime limited warranty, and has passed - 1 
i OSTEN | all current Dade County weather infiltration protocol - 
M "n 人 eat ja 
~ ~ : with Ø infiltration! Power nailable too! 


® 


The Leader in Innovative Rooftop Ventilation” 


Call: 800-837-8368 for info on X-5 X-treme or see it at: www.cor-a-vent.com 


*17 sq. in NFVA per Lf. * 13/4" coil nail — new construction 


LIFT SPACER “= 


E 
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Woodharbor Doors & Cabinetry; lighting fix- 
tures: Flos, Luce Italia, Lightolier, Neidhardt, 
Juno; paints/stains: Benjamin Moore; refrigera- 
tor: Sub-Zero; windows: Hopes 


page 76—Bo01 
“The City of 
8 Tomorrow" 
bathroom wall mosaics: 
Bisazza; curtain wall: 
Uno Borgstrand AB; 
dishwasher: Alumin 
Arne Hannson AB; 

= flooring (ceramic tile): 
Ceramica Casalgrande Padana; flooring (wood): 
Junckers A/S; HVAC equipment: Tráteknik AB; 
interior doors: Swedoor AB; kitchen cabinets: 
Snickerispecialisten AB; lighting fixtures: Calle 
Gulled Agenturer AB, Flos Belysningsbolaget 
AB; paints/stains: EG Malerier AB; patio 
doors: Schiico International; plumbing, water 
fountains, and water-saving fixtures: 
Rorlaggaren AB; roofing: Weg Tech, 
Platexpressen; windows: Velfac AB 


page 79—Montage 
bathroom plumbing 

Se | fixtures: Kohler; dish- 

B washer, oven, and 
refrigerator: Roper; 
entry and patio doors: 
Therma-Tru Doors; exte- 
rior siding: Hardiplank 
(James Hardie); flooring 
(vinyl): Armstrong; flooring (wood): Pergo; 
garage doors: Anozira Door Systems; HVAC 
equipment: Amana, Berko Wall Heaters; light- 
ing fixtures: Shaper Lighting; paints/stains: 
Kelly Moore; skylights and windows: Rylok 


page 81—Park Hill North Condominiums 
appliances: GE 
Appliances; bathroom 
and kitchen cabinets: 
custom; bathroom and 
kitchen plumbing fit- 
tings and fixtures: 
Kohler; brick/masonry 
products: Continental 
Brick; countertops: 


granite; fireplace: Heatilator; flooring (ceramic 
tile): Daltile; flooring (wood): Bruce Hardwood 
Floors; garage doors: Overhead Door; HVAC 
equipment: Carrier; lighting fixtures: 
Lightolier; paints/stains: Duron; windows: 
Acorn Windows 


page 82—The Villas at Golden Eagle 
Village 


Lag appliances: KitchenAid; 
bathroom accessories: 
Bouvet; bathroom and 
kitchen plumbing fix- 
tures: Kohler; cabinets: 
Canac; countertops: 
AZT; exterior siding: 
stucco, stone; flooring 
— (ceramic tile): AZT; 
hardware: LaForge; lighting fixtures: Decora; 
paints/stains: Dunn-Edwards Paints 


page 85—Westcott at Ladera Ranch, 
Plan One 


bathroom and kitchen 
cabinets: Loyal 
Cabinets; bathroom and 
kitchen plumbing fit- 
tings and fixtures: 
Delta; dishwasher and 
oven: GE Appliances; 
entry doors: Therma- 
Tru Doors; fireplace: 
Heatilator; flooring (ceramic tile): Daltile; 
flooring (vinyl): Armstrong; garage doors: 
Anamar; garbage disposer: Badger; insulation: 
Owens Corning; paints/stains: Frazee; range: 
El; roofing: Pioneer Roofing Systems; windows: 
Summit Window & Patio Door 


page 86—Center Townhomes 

47 appliances: GE 

{|| Appliances; bathroom 
"A | and kitchen cabinets: 
t| Lanz Cabinets; bath- 
room and kitchen 


fixtures: American 
Standard; countertops: 
™ Pionite; entry, interior, 


and patio doors and trim work: Kolbe & 
Kolbe Millwork; flooring (ceramic tile): Daltile; 
flooring (vinyl): Armstrong; flooring (wood): 
Endura sustainably harvested birch; garage 
doors: Wayne-Dalton; hardware: Kwikset; 
HVAC equipment: Bio-Radient; insulation: 
Owens Corning; lighting fixtures: Leviton; 
paints/stains: Sherwin-Williams; roofing: IMSA 
Building Products 


page 88—Pensione Esperanza SRO 
Hotel 
| bathroom and kitchen 
cabinets: IXL Cabinets; 
bathroom plumbing fit- 
tings: Sterling; bath- 
room plumbing fix- 
tures: Price Pfister, 
American Standard; 
countertops: Wilsonart 
International; entry 
doors: Vistawall; exterior siding: Hardiplank 
(James Hardie), BHP Steel Building Products; 
flooring (vinyl): Armstrong; garbage disposer: 
In-Sink-Erator; hardware: Cal-Royal; HVAC 
equipment: Amana; kitchen plumbing fittings 
and fixtures: Elkay; paints/stains: Dunn- 
Edwards Paints; refrigerator: Kenmore; roof- 
ing: BHP Steel Building Products; skylights: 
TriStar Skylights; structural lumber: Trus Joist; 
windows: Milgard Windows 


page 91—Snyder Affordable Housing 
exterior siding: cedar 
select knot; hardware: 
Schlage; insulation: 
CertainTeed; 
paints/stains: Benjamin 
Moore; windows: 
Weather Shield Windows 
y & Doors 
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ebuild offers FREE access to complete product information from most major manufacturers. 
Search 95,000 products (more every week). 
Specs, diagrams, warranties, manuals — easy to find and easy to use. 


ABTco 

Acme Brick Co. 

Acme Brick Co./IBP Grid System 
ADT 

Alcoa Building Products 
Alside, Inc. 

Alumax Bath Enclosures 
Amana 

Amarr Garage Doors 
American Marazzi Tile 
American Olean . 
American Standard 

Agua Glass Corp. 
Armstrong World Industries 
Avonite 

Balmer Studios Inc. 

Beam 

Belden Brick Company 
Blanco 

Boral Bricks 

Bosch Power Tools 

Bruce Hardwood Floors 
Bruce Laminate Floors 
Caldera Spas 

Caradco 

Cemplank 

Clopay 

Coleman Spas 

Congoleum Corp. 
Cor-A-Vent 

— CraftMaster Manufacturing 
Crane Performance Siding 
Crestline Windows & Doors 
. Crossville Ceramics 
Daltile Corp. 

Delta Faucet Co. 

Domco 

DoorCraft 

DOW Chemical Company 


SPONSORS 


ses | maos 


DuPont Tyvek 

Eljer Plumbingware 

Elk Corp. 

Elkay Mfg. Co. 

Fisher & Paykel 

FiveStar 

Florida Tile 

Formica Corp. 
Fountainhead 

Franke Consumer Products 
Fypon 

Gaggenau 

GE Appliances 

General American Door Co. (GADCO) 
Gerber Plumbing Fixtures Carp. 
Global Clay Marseilles 
Grohe America 

HAI 

Harris-Tarkett 

Hartca Flooring Co. 
Hastings Tile & Bath 

HB & G 


Heartland Building Products 
Heatilator 

Heat-N-Glo Fireplace Products 
Hitachi Powertools 

Hat Spot Spa 

Hot Spring Spas 

Hotpoint 

HouseGuard 

Hydro Systems 

Hy-Lite Block Windo 
In-Sink-Erator itor 
International Wood Products 
Jacuzzi Whirlpool Bath 
James Hardie eig Products 
Jenn-Air 

Johns Manville 

Kenmore 
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ebuild is published by Hanley-Wood, LLC. ©2002 


KitchenAid 


Koch Waterproofing Solutions, Inc. 


Kolbe & Kolbe Millwork Co. 
Lasco Bathware 

Laufen Ceramic Tile 
Lennox Hearth Products 
Lennox Industries 
Leviton Mfg. Co. 
Majestic Products Co. 
Makita 

Mannington Mills Inc. 
Martin Door Mfg. 

Martin Fireplaces 
Marvin Windows and Doors 
Mastic 

Maytag 

MCA Tile 

MD Manufacturing 
Merillat Industries 
Moen 

ManierLifetile 

Morgan Doors 

Nailite Intl. 

Nevamar, Intl. Paper Co. 
Norco Windows 

Nord 

Omnia 

Overhead Door Corp. 
Owens Corning 

Pactiv Building Products 
Pella Corporation 

Pergo 

Pine Hall Brick 

Pozzi Wood Windows 
Pittsburgh Corning 

Price Pfister 

Progress Lighting 
Reemay 

Robbins Hardwood Flooring: 


hard pci 
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Roper 
San Juan Pools 

Schlage Lock Co. 

Simonton Windows 

Society Brass 

Solana Spa 

Stanley Door Systems 

St. Thomas Creations 

Style Solutions 

Sub-Zero Freezer Co. 

Summit Window and Patio Door 
Sundance Spas 

Symmons Industries 

Taylor Building Products 
Tendura 

Thermador 

Therma-Tru Doors 

Tiger River Spas 

TimberTech Limited 

Toto USA 
Trex 

U-Line Corp. 
Vande i 


Architectural Roof Tite 
Velux-America 

Viking Range Corp. 

VitrA USA Inc. 

Waste King 

Watts Radiant 

WeatherBest 

Weil-McLain 

Wellborn Cabinet 

Wenco Windows and Patio Doors 
Whirlpool Corporation 
WilsonArt Intl. 

Windsor Windows & Doors 
Yorktowne Cabinets 
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Alterna” The industry's 
first fusion-crafted 
exterior wood compos- 
ite door. Alterna by 
DoorCraft? 

provides the best of 
wood, steel and 
fiberglass without the 
drawbacks. A beautiful 
entrance door with 


proven performance. 
It won't dent or split and it's paintable and stainable. 
For product literature or a dealer near you, call 

(800) 877-9482, ext. PSCH or visit www.alternadoors.com. 


Circle no. 1 


| Morgan? Choose 
= Morgan for the best 


for quality, Morgan 

offers ten times more 
| exterior designs and 
three times more 
— > | interior designs than 
many other manufacturers. For product literature or a 
dealer near you, call (800) 877-9482, ext. PSM or visit 
www.morgandoors.com. 


Circle no. 8 


in genuine oak, meranti- 
mahogany, and pine wood 
stile and rail doors. With 
a century-old reputation 


SPECIAL ADVERTISING SECTION 


Impression" Mirror 
door by DoorGratt^ 
Impression Mirror 
door from DoorCraft 
adds beauty and 
dimension to any 
room. The Impression 
Mirror door is ideal 
for use in a bedroom, 
bathroom or closet. 
m "Nl applications include 
sliding pocket door, sliding bypass unit, or swinging 


passage doors. Use the mirror door to visually expand 
the size of the room. For product literature or a dealer 
near you, call (800) 877-9482, ext. PSDM or visit 
www.doorcraftdoors.com. 


Circle no. 2 


Norco” Radius Head 
= Clad Wood Patio Door 
The Norco patio door 
line now includes 

a radius head patio 
door and a half- 
panel clad patio 

I door. For those who 

ll love the look of a 
patio door with 

i TM arched transom. 

The sophisticated designs combine the look of bygone 
elegance with modern convenience. Full doors swing 
open for easy use. For product literature or a dealer 
near you, call (888) 476-6726, ext. PSN or visit 
www.norcowindows.com. 


Circle no. 9 


IWP? Aurora, 

the worlds finest com- 
posite doors. Beautiful 
doors specifically engi- 
neered to withstand the 
harshest elements. The 
Aurora line is an excel- 
lent value, designed to 
reflect all of the beauty, 
texture and weight of a 
premium hardwood door 
while being virtually maintenance-free. This unprece- 
dented composite door offers numerous design choices; 
glass options and finish colors. For product literature or 
a dealer near you, call (800) 877-9482, ext. PSIWPA or 
visit www.iwpdoor.com. 
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Caradco® SmartFit" 

= Clad Wood Double- 

E Hung Window 

< An affordable, high- 

| quality builder's win- 
dow engineered to your 
requests. Tilt-in remov- 
able top and bottom 
sash; Aluminum clad 
exteriors in 3 colors; 
High-performance 
Argon-filled LoE"* ; Natural wood interiors or pre-painted 
white are only a few of our standard SmartFit features. 
For product literature or a dealer near you, call 

(800) 236-1866 ext. PSCSF or visit www.caradco.com. 
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For product literature or a dealer near you, call 800-877-9482 
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| Mord* known for 

. intricate detail, 
dramatic designs 
and unparalleled 
selections that 

~ demonstrate wood's 
« beauty. The Nord 

} offering includes fir, 
a meranti-mahogany, 
as well as hemlock. 
Products include 
exterior, 8'0" and interior doors, sidelights, transoms, French 
doors and bifolds. For product literature or a dealer near 
you, call (800) 877-9482, ext. PSDN 

or visit www.norddoor.com. 
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DoorCraft® Exterior 
Steel doors You'll find 
wood or steel edge 
options along with 

= 24- and 25-gauge 
SSES palvanized steel faces 
that are ready for a 
variety of finishes, 

or ready to install with 
no finishing required. 
These rugged, rust- 


proof and energy-efficient quality doors are backed by 
a 10-year warranty. And for added protection, DoorCraft 
offers 90-minute fire-rated doors on sizes up to 3'0” wide ~ 
by 7'0” high. For product literature or a dealer near you, 
call (800) 877-9482, ext. PSDE or visit www.doorcraft- 
doors.com. 
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Pozzi? Precision 
Double-Hung 
Building on the 


designs that have 
distinguished its 
products for the 


Wood Windows? is 


75, the Precision 

Double-Hung Window. This is an enhanced product 

| that delivers the same quality and high performance 
as Pozzi's earlier double-hung windows but with the 

a added aesthetic of concealing the vinyl jamb liner. 
For product literature or a dealer near you, call 

E (800) 257-9663, ext. PSPDH or visit www.pozzi.com. 

i 
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The IWP® Estate" 
Collection. — 
This new door line 
from IWP is beauti- 
fully handcrafted, 
built with old-world 
craftmanship for 
new world archi- 
tecture. These 
beautifully aged 
wooden doors 
E match any architectural style. The IWP Estate 
i Collection includes 30 door designs built from 

solid clear or knotty alder, with a choice of 25 finish 
h colors, 4 finish textures and 15 pieces of metal 

accents. For product literature or a dealer near you, 
k call (800) 877-9482, ext. PSIWPE 

or visit www.iwpdoor.com. 
Circle no. 12 


1 artful and innovative 


past 34 years, Pozzi 


pleased to introduce 


LC Summit?Series 9000 
— MagnaFrame"The 

. summit 9000 Series 
` is a new, vinyl, wide 
- profile, architecturally 
' designed window, 
- offered as single- 
p hung, double-hung, 
Ml slider or custom fixed. 
With the benefits of 
? AM vinyl and wood in 
H one, the Series 9000 is low maintenance, energy 
d efficient and durable. Use it to create a classic look 
| 


= inan existing home, or add a contemporary look in 
new construction. For product literature or a dealer 
. Rear you, call (800) 877-9482, ext. PSS or visit 
/— www.summitwindows.com. 
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| Caradco? Tradition 
|! Plus Casement 
; Window 


The Tradition Plus line 

of clad casement win- 

. dows from Caradco are 

designed to be more 

< appealing in terms of 

. energy efficiency and 

. beauty. Aluminum 

cladding on the sash 
is mitered for a more visually pleasing appearance and 
enhanced performance. Automated wet glaze adds fur- 
ther protection against the elements and offers cleaner 

i lines. For product literature or a dealer near you, call 
(800) 236-1866 ext. PSCTP or visit www.caradco.com. 
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For product literature or a dealer near you, call 800-877-9482 
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ANTHONY POWER JolsTrv 


b. "ET, a : 
Hn o ^ ee Í 


Our new solid sawn lumber flange l- 
joist is longer, stronger, and perform- 
ance guaranteed. Power Joists extra 
long length (64^), allows for long length 
shipments or cut to length purchases at 
the same competitive price. Power 
Joist™ is a result of our strategic 
alliance with Canadian forest products 
leader Domtar. This value-added prod- 
uct upholds Domtars and Anthony's 
commitment to using lumber to its high- 
est strength potential. 


It's amazing the difference a Boen Hardwood 
floor can make in almost any room. It can be 
installed in a day. 

That's the Boen difference. 

For more information write: 

Boen Hardwood Flooring 
350 Hollie Drive ° Bowles Industrial Park 
Martinsville, VA 24112 
www.boen.com 
Circle No. 401 


For more information 
call 800-221-2326, 
or go to anthonyforest.com. 
Circle No. 402 


DALUSTRADES 


ASSIC design, 
TIMELESS DOE 


* Architectural Urethane" 
Polyurethane Balustrades 
* MeltonStone™ Er 


Cast Stone Balustrades 


* MarbleTex™ 


Synthetic Stone Balustrades 


* DuraClassic™ 
Poly/Marble Balustrades 


^ Call Now For Your 
Custom Quotation 


Circle No. 404 


For comprehensive 
product information visit: 


www.MeltonClassics.com INAM 


lassics 


Incorporated 


116 www.residentialarchitect.com 


800-963-3060 


the early american 


OPEN TO THE POSSIBILITIES 


PO Box 21786 Greensboro, NC 27420 
336/851-5208 Fax 336/851-5209 or 888/511-5209 


www.bolectiondoor.com 
Circle No. 403 


Decorative Flush 
Style Sprinkler 


Tyco Fire Products’ TFP1 
combines economy, 
aesthetics, and has a 

coverage area up to 20' x 20 . 
For more information on Tyco Fire Products’ TFP 1 
and our full line of residential sprinklers, contact 


TYCO FIRE PRODUCTS 
Phone: (800) 523-6512 © Fax: (215) 362-5385 


www.tyco-fire.com 


tyca / Flow Tyco Fire 
Control | Products 
Circle No. 405 
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OLD Worp MOULDINGS, INC. 


Our stock moulding profiles and custom 
millwork capabilities offer the discriminating 
architect the tools to design, modify, specify 
and complete the perfect project. 
Mouldings produced in any hardwood or 
softwood species to match any profile 
design. 


Full color catalog available on-line and in 
print. 


Old World Mouldings, Inc. 
821 Lincoln Avenue 
Bohemia, NY 11716 


Phone: 631-563-8660 

Fax: 631-563-8815 

Web: www.oldworldmouldings.com 
e-mail: — oldworldinfo@mindspring.com 


"E 
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HARDWOODS & FINISHES — 
FREE SPECIFYING CD! 


With the Hardwood Council’s interac- 
tive CD, The Finishing Touch, you can 
apply ‘virtual’ stains to 21 hardwood 
species and four room settings. The 
CD also includes the basics of smart 
specifying for hardwoods and finishes, 
tips for successful project manage- 
ment, a species guide, photo gallery, 
and more! 


The Hardwood Council 
412-281-4980 * Circle No. 409 


Order online at www.hardwoodcouncil.com 
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Origin Falls” 


INTERIOR WATERFALLS 
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CHADSWORTH'S 1.800.COLUMNS" 
www.columns.com 


IDEA BOOK $20. 
Includes Columns Product Portfolio. 


Columns Product Portfolio $5. Free brochure. 


800.486.2118 
Call toll-free 

to receive our brochure: 
877-879-0791 


277 North Front Street 
Historic Wilmington, North Carolina 28401 


CE Atlanta * London 
www.originfalls.com 


Circle No. 407 Circle No. 408 


_Cirele-No. 41 Ou 
— 17 » 


1-800-711-1785 * Fax (256) 287-0417 
x Email: info@lockdry.com * www.lockdry.com 
Pa 45,816,010 。 Meets or Exceeds SBCCI Building Code 


www.residentialarchitect.com 
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Raised Floor Foundations 


Raised Floor Foundations 
Discover the advantages of a raised 
floor foundation system. This informa- 
tive 6-page brochure lists 10 benefits, 
along with illustrative examples of 
many architectural home styles. 
Components of the system are 
explained, featuring uses of pressure- 
treated Southern Pine for key structur- 
al members. Request your free copy 
from the Southern Pine Council, 
504/443-4464. To order online, visit 
www.southernpine.com. 


Framing curves has never been so easy. Simply bend Flex-C Trac 
by hand to frame everything from barrel vaults and curved walls to 
columns and wavy ceilings. Flex-C Trac works great with both wood 
and metal stud application. Beautiful curves are just around the Bend. 


Available in 35%", 244", 6" and Angle. 


Circle No. 411 Southern Pine Council 
| Call us at 405.715.1799 or visit us at www.flexc.com Circle No. 412 
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"- Exotic & Domestic Lummbers 
Only one company builds extraordinarily == : ; y 
beautiful stairways that meet and exceed AWI = A single, convenient source for 
standards. The possibilities are endless. o x lumber, plywood, mouldings, 
Phone us at (800) 558-5096 or visit our = : custom millwork, 
Web site for inspiration and information. 1 dd " 
www.arcways.com < E wee Tt : 
X 0 Giroan T 
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ROYAL CORINTHIAN. xc 


Polymer Stone 


Tae p un ll ea se ox 


$ i H ; 
"eei un Rom tems a 


* Jobsite delivery 
* Durable and long-lasting 


* For use in both interior 
and exterior applications 


e Wide variety of sizes, 
styles, and finishes 


* Custom orders 


* Engineered and patent- 
ed balustrades system is 
easy to install 


Call "n 


Fax: 630.876.3098 


THE SERENITY OF 
Nature's detailing 
-manifests the .— fe 
* symbiosis between ee? 
, an aged country 
dwelling and its 
natural setting. 
Occasionally, we 
can aid this subtle 
| process. 
4 Visit our showcase * 
and discover the } 


* ambiance vital for 
"the serenity of your S 
residence. 


e 


1.910.686.9394 
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LOUISBURG NC 


TI 


www.roydlcorinthian.com 
royalcorinthian@aol.com 


i 


Staircase & Millwork Corp 
Welcome your customers graciously with our 
symphony custom staircases executed in domes- 
tic or imported hardwoods. Full palette of custom 
touches available including handcarving and iron 
balustrades. 


Services include CADD design drawings, pre-fit 
handrail & job-site delivery. 


ME... 


ENGINEERED TO BE THE 
MOST ADVANCED, 
MAINTENANCE-FREE 

PVC PORCH RAIL SYSTEM 
AVAILABLE TODAY 


CUSTOM RAIL Features 
Add Beauty and Value to 
Every Home They Touch! 
* Impervious to Insects. 
* Working with Custom Rail is Easy! 
No Special Tools for Assembly. 
* Superior Weatherability. Unaffected by Extreme 
Temperatures. 
* Traditional Styling without the Problems of Wood. 
* Designed to Excel. 
* The Highest Quality. 
* 10 Year Limited Warranty. 
* Exceed Boca UBC & SBC requirements 


ZLV ‘ON aP 


CUSTOM DECORATIVE MOULDINGS 
P.O. Box F * Greenwood, DE 19950 
TOLL FREE: 1-800-543-0553 * PHONE: 1-302-349-4937 
FAX: 1-302-349-4816 e www.cdm.nanticoke.com/ 
FHETILEMAN.COM Circle No. 418 
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ART OF FIRE 


FOR INFORMATION: 


Rais & Wirrus Inc. 
23 Hack GREEN ROAD 
Pound Ripce, NY 10576 


PHONE: 914-764-5679 
Fax: 914-764-0029 
www. raiswittus.com 


Circle No. 421 
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A Home 
Made Better 


“Your pride of 
workmanship added to 
our enjoyment of the 
whole process. 


We treasure our timber 
frame. Thank you all for 
making the experience as 
well as our home so 
wonderful.” 


Robert Brooks, 
Shaftsbury, VT 


Vermont Timber Frames 
7 Pearl Street, Cambridge, NY 12816 
PH: 518-677-8860 
Website: www.vtf.com 
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AT STAIRS ne nc. 


“Family Owned and Operated Since 1980" Owned and Operated Since 1980" 


\\\ Curved * Winders * Flares | 人 


V — Wood & Stee! Spirals \ 
eee 
Underslung * Special 


e Specializing in standard & custom curved, 
flared, one piece winder, & spiral stairs 

e CAD generated framing details 
& stair layouts for every job 

e Extensive selection of balusters including 
wood turnings, ornamental metal, & glass 

e Highly trained sales associates to provide 
you with personal design assistance 

e Job-site delivery 

e Professional installations 


800-4-AJSTAIRS 
Fax 732-905-8558 


www.ajstairs.com - - - sales @ajstairs.com 


NAHB Circle No. 420 AWI 


Colifornine Finest Graton Garie Door Manvinenirer 


Summit Door, Inc. 
Custom wood sectional garage 
doors. Unlimited variety of wood 
species and design possibilities. 
Create your own design or choose 
one of ours. Available through our 
dealer network or direct to the 
builder. Call our office or fax us your 
blueprint. Toll free (888)SMT-DOOR. 
Fax (909)272-6367. 

Visit us at www.summit-door.com. 


Circle No. 422 
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Elegant Residential Elevate | 


| j | Call Our | 
A | | Architectural Line 
1-800-968-5438 


£ National 
Wheel-O- 


509 W. Front St. Roanoke, IL 61 


Web Site: www.wheelovator.com 
Email: resarch@wheelovator.com 
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300 FIREPLACE MANTELS 


AO 可- 


LLLLLLLLLLTTTITTLITETTTS 


Finely crafted doors in hardwoods, 
iron, beveled and stained glass. Hand 
carved fireplace mantels. Interior and 
exterior hardwood shutters in many 
exclusive designs. 


REQUEST CATALOG SET: 
600 plus full color pages 
See us at the NAHB Show 


i PINECREST 
2 B dye AVENUE 

M 55404-2490 
TELEPHONE t (6129871. -707 

internet: www. M ve bans A com 
Emol info@pinecrestinc.com 
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Exterior 
Mouldings 


(ü- tm Gilad io. 
Ge Mary on! 
-— — Saal 
A fies ! No Caulk No Nails 
us uae A new, lightweight, plaster moulding that 
reunites the old world charm of plaster with 
Easy to install 1 today's technology. Custom shapes available 
à upon request. 


Call for our FREE Profile 
Comes in standard 8' lengths Guide 


1-888-629-5899 1-888-629-5899 


www.canamould.com 4 www.trimroccom 
; Circle No. 426 


Strong, flexible, pre-coated mouldings 


Available in hundreds of shapes and styles 


Don't Flitch Around! 


SANDWICH PLATE SYSTEM, 
Take the Hassle Out of Building it Yourself 
Eliminate Hours & Hours of Unnecessary Labor 
Take Advantage of the Features of Better Header® 


Stronger Flitch Plate Headers (the original engineered lumber) ¢ Pre-fabbed Sandwich 
Plate System Requires No Assembly ¢ Quick and Easy with No Furring ° Ready to 
Veneer » Simple to Cut with Metal Saw Blade » Less Expensive than Building it 
Yourself + Most Beams Shipped in 72 Hours 


KILN DRIED DOUG FIR MICRO LAM LVL OUTDOOR CCA W SHAPE I-BEAM 
w/A-36 Steel W/A-36 Steel w/Rust Proof Steel w/Packed Web 


Only Better Header? Offers You the Patented 
£* PFS FASTENING SYSTEM 


Designed by engineers and manufactured in-house at our state-of-the-art facility. This multi-angle, pre-fit- 
ted steel nut allows for maximum compression without compromising the structural integrity of the lum- 
ber. The PFS system, combined with Grade 5 bolts, provides the ultimate strength and eliminates the 


need for furring...making every project a success. 


PROUDLY MADE IN THE USA BEES 
Better Header? 


Sandwich Plate System * 1.877.243-2337 
* www.betterheader.com * 
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MAINTENANCE FREE 
CUPOLAS AND LOUVERS 
Maintenance-Free, stock & custom cupo- 
las from New Concept Louvers are 
wrapped with PVC coated aluminum and 
copper. Made from the same materials as 
our custom louvers, they never require 
painting like wood products. They arrive in 
three easy to install pieces pre-cut to fit 
any roof pitch, and can be ordered in stock 
sizes or to custom specifications. Over 
400 colors are available, as well as many 
different weather vanes and accessories. 
www.newconceptlouvers.com 

Tel: 1-800-635-6448 
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Fina. IY; , 

low-co AMI, inc. 
protection against $S ieou Wa 95292 
washingmachine one 

leaks and floods! ^ (360) 629-9269 
Designer inspired — 75 r 

e new construction sti pre 


* older homes 1-800-929-9269 
* apartments WEB 


* condominiums www .floodsaver.com 
Circle No. 429 
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2002 MASTER CATALOG 
BY OUTWATER 


40,000+ NEWLY INTRODUCED AND REGULARLY STOCKED DECORATIVE BUILDING PRODUCTS 


= 


EY» 
e 


2D aE | Architectural Mouldings & Millwork * Columns 
& Capitals * Balustrading * Wrought Iron 
Components * Lighting * Stamped Steel & 
Polymer Ceiling Tiles * Brass Tubing & Fittings * 
Period & Contemporary Hardware * Kitchen & 
Bathroom Accessories * Cabinetry * Cabinet & 
Furniture Components * Knobs & Pulls 。 
Surfacing Materials * Wainscoting * Wall 
Coverings * Plaster Architectural Elements * 


me Fireplace Surrounds * Plenty of Other Stocked 


iH P — ^t rac Hii! 
LITE Master Catalog || ii fant 


FREE MASTER CATALOG! 


Ventilate All Baths 
with One Quiet Fan 
ALDES ventilation specialists offer multiple solutions to noisy 
and ineffective bathroom fans. Quality remote mounted fans 


provide both quiet and effective exhaust. 
Systems available for 1 to 6 baths. 


eSIMPLE TO INSTALL eENERGY EFFICIENT 
eCOST EFFECTIVE «SUPER QUIET 


ALDES 


THE ART OF VENTILATING 
AMERICAN ALDES VENTILATION CORP. 


BEST PRICES... BEST SELECTION... ALL FROM STOCK! 


Call 1-888-772-1400 (Catalog Requests) 
1-800-835-4400 (Sales) ° Fax 1-800-835-4403 


4537 Northgate Court 
Sarasota, FL 34234-2124 www.outwater.com 
Info@aldes-us.com ° 800-255-7749 Circle No. 431 
www.americanaldes.com ° Circle No. 430 


2002 EDITION | 


TRIM TEX 4Opg. 
CATALOG... 


| Trim-Tex' color 

| Catalog introduces more 
= | useful innovative products. 
| Trim-Tex has compiled a 

| virtual encyclopedia 

| featuring: drywall finishing 

| products, installation tips/ 


European Style and 


Technology : 

EUROTEC's custom made, solid wood, Tilt -一 diagrams & photos of new 
& Turn Windows, Lift & Slide Doors and <= -900-87- 28088 exciting finished interiors. 
Folding Doors are the most energy effi- 900-844-021 m VSS. T T 

cient on the market today. Any size or MM a -—P€ (at vour CODY IODAY! 


shape window and doors to fit oversize 


en Sia | 1-800-874-2333 
h | Rees 1500-879 3000 
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Best Grades of 
* Exterior Sidings 
* Interior T&G Panelings 
* Decking 
* Shakes/Shingles 
* Timbers and Beams 
All Sizes of Sauna Kits 


Ask about our full line of Yellow Cedar 


Bear 


Creek Lumber 
meon soils Decking, Panelings, Timbers 
Fax: (509) 997-2040 Also 
D YOU * #1 Douglas Fir Timbers 
* Pine or Hardwood Floorings 


Check our website for Free Gift Offer « Redwood T&G 
bearcreeklumber.com . Custom Milling Available 


Circle No. 434 


pres Heart Pine * Domestic oree Onk - American Chestnut | 


Wide Plank Flooring, Beams & Millwork made exclusively 
from. Antique Sue ioni worldwide 


www.residentialarchitect.com 


pe. 
Selecting the right HVAC avem can be the difference 
between a building asset and liability. By using 988- 
thermal heat pumps from WaterFumace, you can 
change that next project from ordinary to extraordinary. 
WaterFumace offers an extensive line of high nuali- 
ty, high efficiency comfort products for a wide 


range of applications. 


WaterFumace products—a smart investment 
in savings, comfort and satisfaction. 


call 800.436.7283 or 


visit waterfurnace.com Heating * Cooling « Hot Water 


Design Online... 
Order Direct... 
At will un out in 24hrs. 


Choose from thousands of 
options and colors in stock. 
Professional closets with 
a Lifetime Guarantee. 

Free Shipping anywhere in the U.S. 


Visit us at www.easyclosets.com 
1-800-910-0129 
Make closets a profitable 


addition to your business!! 
l Circle No. 437 
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Pron Ree 
enturion tone looks 


like and feels like natural stone. 
That's because they are made 
from natural stone patterns. 


Colors and textures are 
carefully controlled and the @ 
lightweight of Centurion Stone 
products makes them ideal when 
compated to price and installation 
costs of natural stone. 


With over 70 patterns, colors 
and specialty items available, 


Created by Brian Ziska of N-Vizion, Austin, TX. Renderei in HenderWarks 


Centurion is ideal for today's 
commercial and residential 


: applications. 
> EASY TO LEARN, EASY TO USE 


[2 TOTAL INTEGRATION OF 2D AND 3D 


Dealerships Available. 
> AUTOMATIC TRACKING OF COSTS AND MATERIALS ; 


b POWERFUL, YET AFFORDABLE CAD TECHNOLOGY 


" 


www.nemetschek.net 


Cexrturio e 


STONE 
1-(800)-786-6352 


www.centurionstone.com 


CENIUR 


Vector WORKS 9 


ARCHITEC 


888.646.4223 
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Introducing the 


Liberty French Clad Door 


E 


Lisbon 


nebonpsnscgabenaenteed 
oe memes ce tne. tame 
T . 
i ^ 


rare = Y 


Merida 


*À selection of natural pine, 
oak or maple interiors 


* Maintenance-free exterior 
in two standard colors or 
many custom colors 


Marbella Valencia 
* North American style 
multi-point brass hardware 


e Available with a full line of 
complimentary windows 


Call 1-800-846-4746 
Circle No. 441 


Cleopatra 


www.pollardwindows.com Cork Parquet Tiles 


Cork Floating Floors 


Natural 


Cork Underlayment 


CORK 


1710 North Leg Court 
Augusta, GA 30909 
(800) 404-2675 
info 9 naturalcork.com 
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BulLDER FastTrack Conference 。 September 11-13, 2002 。 The Paris Hotel - Las Vegas, NW 


4h 


FastTrack 


D 


At this year's conference, your team will E- 
learn the Fast Tracks to Growth and i 
Profitability including: 


Construction 

P Need for Speed. Learn how to get to the 
finish line first by starting and scheduling 
jobs using slot construction techniques. 


p Ramp Up. Learn the crucial habits of 


highly productive supers. Put Your Company Of the 


Sales/Marketing/Design 
» Pump Up Profits. Maximize profits 
by optimizing your options, upgrades | 


and selections procedures. 


Beat the Pack. Stay a lap ahead of the ' e 
sales and marketing pack: find out O ro 
what techniques the leaders are using | 人 


to attract buyers to their projects. 


rh Teo ae Profitability 


high-octane growth are land and money. 
Learn how to evaluate land deals and find 
the money required to sustain growth. 


Revamp. Tune up your company's 

internal and external components by 

training the next generation of managers 

to ensure sustained growth. Sul der 


For more information and to register: 
Phone: 888.227.6539 。 Email: builderfasttrack@hanley-wood.com * Web: www.builderfasttrack.com 
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end quote 


master of subtlety 


kersey coates reed house, lake forest, ill., 1929 


david adler, faia 


“one must go from room to room quietly.” 


—david adler 


Ezra Stoller © Esto 


hicago-based David Adler was one of the most prominent residential architects in the 

country during the first half of the 20th century. He worked for some of America’s 
wealthiest families designing grand manor houses, among them this plush residence in an exclu- 
sive North Shore suburb. But Adler wasn't a showy man, and his houses, though opulent, reflect 
his contemplative personality. “He didn't want there to be any abruptness in the transition from 
room to room,” says Stephen Salny, the author of The Country Houses of David Adler (W.W. 
Norton, 2001). “He felt that architecture shouldn't shout things out.” The Kersey Coates Reed 


house—tennis court and all—is still occupied by a private owner—meghan drueding 
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